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Record Sales Slip
After Summer High

Singles Off 20.5%, LP's Off 939%
From July-August Disk Shop Peak

By BOB ROLONTZ

NEW YORK—After a record
breaking sal® period for the sum-
mer of 1960,
LP's and singles
slipped a bit in
sales in retail
record shops
during the four-
week period Au-
gust 15 thru
September 10,
The decline
from the previous four-week period
of July 18 thru August 13 in LP's
was 9.3 per ceont. Single records
were off from the previous four-
week period by 20.5 per cent.

In comparison to the same pe-
riod in 1959, however, the four-
week streech from August 15 to
september 10, was much better in
1960 than in the year before. LP
sales in the August-September pe-
riod 1960 weére up 56 per cent
over 1959, and single sales were
uwhead by 26,1 per cent in this
period as against the same period
in 1939,

During the August 15 thru Sep-
tember 10 period in 1960, 3,900,-
000 LP's moved across dealer coun-
ters. This is 400,000 less than
were sold by dealers in the four-
week period immediately preced-
ing in 1960. And a total of 5,800,-
000 singles were sold by dealers
m the August 1S thru Seplem-
ber 10 period, or 1,500,000 less
than were sold in ihe previous
tour weeks.

Rensons for Drop

The reasons for the drop in sin-
gles is [elt by many tradesters to
" ‘be due to the falling off in sales
ot two of the hottest records of
the vear, records that reached their
peak in late July and early August,

Perennials
Carry Ball

NEW YORK—The hardy vule
catalog ftems will undoubtedly
. make up the bulk of holiday theme

| There was a fall-off in monophonic
|classical LP’s from the previous

1960: The Elvis Presley “It's Now
or Never,” and the Brian Hvyland
“Itsy Bitsy Bikini." These
records, each better - than - million
sellers, happened at approximately
the same time, and no single rec-
ord of the same strength imme-
diately succeeded them. The drop
in LP sales is attributed by rec-
ord execs to a number of [actors,

four-week period in 1960, Other
reasons given are: Less impressive
new  product, fewer specially
priced albums at the retail level,
and possthly the same general
fluctuation in business conditions
that affected other sections of the
cconaomy.

In comparing units sold by deal-
ers with the previous vear. the total
number of singles sold fram August
15 thru September 10, 1959, came
o 4,600,000, or 1,200,000 less than
in 1960, LP's sold by dealers in
this period in 1959 totaled 2.500.-
000, or 1,400,000 less than in
the same period of 1960,

For the first 36 weeks of 1960,
compared lo the first 36 weeks of
1959, the record business is still
substantially nhead this vear. With
approximately. 70 per cent of 1960
now on the books, dealer unit sales
show a healthy total increase of
242 per cenl. Singles for the
first 36 weeks of 1960 are running
18.1 per cent ahead of 1959, and
LP sales for the same period are

(Continued on page 16)
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BRUBECK NAMED
MUSIC CHIEF ON
ALL-JAZZ AIRER

NEW YORK — A “jazz
man's jazz show,” emseed and
Dave Brubeck,
will be spotlighted on WJIZZ,
Fairfield, Conn.,
new all-jazz FM outlet goes
on the air October 21,

Brubeck, who will act as
musical director and Yspokes-
man™ for WIZZ, will play his
own selection of top jazz disks
in a special two-hour program
on opening day, The two-hour
show will be repeated around
the clock from 4 p.m. Friday,
October 21, to 4 p.m. Monday,
October 24, when regular pro-
gramming will get under way,
station
daily from 4 p.m, to 2 a.m.
now, but 24-hour broadeast-
ing will follow shortlv. The
new outlet is owned by the
Connecticut-New York Broad-
casters, Inc., which also op-
Fairfield's
programmed AM station here
WICC. Michael Lawless man-
ages WIZZ, with the follow-
ing as jazz jocks—Mike Law-
less, director: Harry Downie,
Frank Delfino and Phil Cut-

produced by

will

Altho WIZZ' regular pro-
gramming will feature a wide
range of jazz wax, Brubeck's
two-hour opening show is ex-
pected to play ils major em-
phasis on modern jazz. Bru-
beck, who recently cut down
on his cross-country personal
appearance schedule, said he
will be able to integrate con-
cert dates with his new WJZZ

New Yule

Sparse as

when the

Albums
Labels

Play Catalog Safe

6 Each From Col., Cap.: Others

By JUNE BUNDY "

NEW YORK — New pop
Christmas albums are scarce (his
year. With the exception of Co-
tumbia and Capitol (each of which
15 releasing six new holiday pop
LP's), labels are apparently play-
ing it safe, and putting the bulk
of their seasonal promotional push |
behind old best selling vule cata- |
log items and new non-Christmas
product.

Among the labels which do not
have any new Christmas albunis
scheduled are M-G-M, Rouletie,
Warner Bros.,, United Artists, Carl-
ton, Col-Pix, Libertv, Cadence and |
London. RCA Victor, which had a|
sizable Christmas release in 1959,
has only scheduled one new album |
this year—"The Sound of Children |
at Christmus,” by Hugo and Luigi
and Their Children’s Chorus. In-
stead. the label will concentrate
on its rezular vule catalog which |
includes sure-sale packages by
Perrv Como, Mario Lanza, elc,
The rest of the holidav release will
be special merchandise of a non-
seasonil nature. Victor's low-price
subsidiary label, Camden, will re-
lease two new Christmas packages
—"The Sound of Christmas,” by
the Three Suns and “Christmas
Music By the Augustann Choir,”

Mercury’s only new holiday re-

operale

separately

l

NEWS OF THE WEEK

Gilmore Heads Capitol AL&R,

Singles: Livingston Returns , , .

Two key exec events took place at Capitol
Records lust week. Artist and repertoire staffer
Voyle Gilmore was named to the newly cre-
ated post of director of singles a.&r.; and Alan
Livingston returned to the label after four
years absence. Livingston will function as a
Capitol veepee, initinlly on a roving assign-
B e et R e Page 2

Rank Co-Op Meet

Juck Burgess Gets New
Exec Post at RCA Victor . . .

Jack Burgess was numed this week o the post
of division vice-president, commercial sales, at
RCA Victor, in another step in the firms cur-
rent expansion of its marketing and sales
L S R e . S Page 3

DEFARTMENT AND FEATURES

Amusement Pari Music Pop Charis—

| BRE

Sked Z to None for Holidays '

lease s a  Childeraft
“Christmas Songs and Stories™
Claude Rains. Twenticth-Fox also
has  one new package—"Merry
Christimas Carols,” an organ and

chime album by Ashley Miller

(playing the Radio City Music Hall
Pipe organ).

- ABC-Paramount has two. new
Christmas packages — “It's Christ-
mas Evervwhere” by Paul Anka
and  “Hymns of the Catholic
Church™ by the Choir of St. Pat-
rick’s Cathedral, Melbourne, Ause
tralia.  Atlantic’s Ateo subsidiary
has one new holiday item-—Bobby
Darin’e *The 25th Day of De-
cember,”

Decea has two new Christmas
albums — “Christmas Dy With
Sammy Kaye™ and a German pack-
by the Regenshurger Cﬁ]cm
dral Bovs® Choir. Decea's sub-
sidiarv label Coral has a collection
of Christmas singles in a newalbum
tagged “Merry Christmas From"
with the McGuire Sisters, Lawrence
Weik, Dorothy Collins and others.

Columbin Issue

Columbia’s six new pop Christ-
mus albums include “Carols for
Christmas™ by  Eileen Farrell,

(Continued on page 16)

Spurt Can
Set Trend

NEW YORK — In the mercurial
record business, a four-week spurt
in sales or vice versa can set off
a whole new trend. So far this
vear for example, we have had rec-
ord companies sign flocks of fem
singers because the girls, as exems-
plified by Connie Francis, Brenda
Lee, and Jeanne Black, have come
back.

Record firms have jumped on the
percussion album and comedy al-
bum bandwagon because these
tvpes of albums appeared to be
the hottest “new” thing. Right aft-

isks sales this year as av . -
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k Co-Op Meet

Set for London

Members From 18 Nations Expected;
Seek Increased Mutual Co-Operation

By REN GREVATT

NEW YORK — The second an-
nual Rank Records International
Co-Op Convention, with members
of the Rank group from at least
19 nations thruout the world ex-
pected to attend, will open in Lon-
don next Saturday (22). The two-
day conclave is expected to deal
with a npumber of important b::r[:ics
regarding future expansion plans
for the co-op.

Flying from here to helm the
sessions is attorney Paul Marshall.
Also going to London is Harold
Friedman, who will represent his
company, Rank Records of Amer-
ica. Headquarters for the conven-
tioneers will be the Dorchester Ho-

Alan Livingston
Back fo Cap.
As Roving' V.-P.

HOLLYWOOD — Alan Living-
ston this week returned to Capitol
Records as a veepee. He will func-
tion at exec level in a “roving
capacity” covering all divisions of
the firm without any specific duties
in any given area of the firm's op-
eration. Livingston left the label
more than four years ago, resign-
ing as Capitol's veepee in charge
of artist-repertoire, to join NBC as
head of California National Pro-
ductions, NBC’s TV film produc-
tion wing. He later moved from
the CNP top spot to succeed Fred
Wyle as Coast veepee in charge
of NBC-TV's programming.

Livingston first joined Capitol on
January 1, 1946, at which time he

(Continued on page 45)

Robinson Intros
‘Sound Off’ Disks

CHICAGO — Tye Robinson has
formed “Sound Off, Inc.,," organi-
zation which is planning a series of
record mes. The first, titled
“Sound Off,” has already been re-
leased (see album reviews). A sec-
ond package will be forthcoming
late in October and will be aimed
at the adult market. The first, ac-
cording to Robinson, is pegged for
both the teen-age and adult mar-
kets. Retail price iz $2.98,

Robinson has set up a distributor
network and is arranging promo-
tions in key record stores. He also

lans a heavy TV promotion early

November. The promotion will
plug the packages as being avail-
able at record stores.

tel, with business meetings sched-
uled to take place in the offices of
the Rank organization.

Before departing for London,
Co-Op exec Marshall told The Bill-
board that a key point of the busi-
ness discussions would be the mat-
ter of developing greater mutually
co-operative megasures to take form
between members in the various
countries. These would cover such
items as better exploitation via ra-
dio stations covering various na-
tions, effecting greater economies
in packaging of product and prep-
aration of album covers, ete.

In addition to detailed discus-
sions of product plans, an interest-
ing new thought to be taken up
is the idea of establishing an artist
bureau, to be associated with the
co-op, with representatives to be
stationed in the various countries of
members. The idea behind this
would be simply to pave the way
for greater personal appearance ac-
tivity in the 19 countries by art-
ists whose records are distributed
thru the co-op.

As Marshall pointed out, few of
the countries involved can under-
write a complete tour of an Ameri-
can artist. Yet if co-operation is
established between distributors in
various nations, such a tour can
easily be swung. For example, if

(Continued on page 44)

‘Fact Sheet’ From
L. A. Distrib Speeds
Disk Sales Info

HOLLYWOOD — Guy Ward,
head of SCS-W Associates, firm
operating as distrib contact service
in the 11 Western States for eastern
and midwestern labels, is adding a
streamlined communications serv-
ice on behalf of the lines he rep-
resents. He will issue a weekly
“Sales Fact Sheet” for each line
to all the distribs in the Western
area, Sheet will tell distribs and
their salesmen in concise form lat-
est developments, sales activity,
etc., of each label in the DCS-W
line-up.

Purpose of the added service,
Ward said, is to simplify the matter
of communications between manu-
facturers and distrib salesmen.
Sales force in the field, Ward has
found, is inundated in an avalanche
of reports and sales memos from
the diskeries. So much of this mat-
ter has been hitting the salesmen,
it seriously cuts into their time in
making calls,. By keeping sales
p.ople informed via boiled down,
quickly read “fact sheets,” they will
get the same info in a much faster
way, and will be as well informed
without undue expenditure of sell-
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NBC-TV SERIES
TO SPOTL'T U. S.
MUSIC HERITAGE

NEW YORK — The na-
tion's musical heritage will be
spotlighted in a series of full-
hour shows “America’s
Music" — produced by NBC-
TV's Special Projects next sea-
son, with score by Robert Rus-
sell Bennett.

Each program will have a
storyteller—some well-known
musical personality—and each,
according to producer-director
Donald B, Hyatt, will show-
case music in the “contest of
its time and place—the social
and political environment of
the period.”

Utilizing a mnarrative ap-
proach, the series will fea-
ture stories about musical com-
edy; songs of wartime; the
big brass bands; Tin Pan Al-
ley; the record industry, the
dance, and bio-treatments of
Richard Rodgers, George
Gershwin, Victor Herbert, etc.
The blues, jazz and swing (of
the "30%) will be treated in
separate shows.

NAB Starts
Fall Huddles

ATLANTA — Recent govern-
ment actions affecting radio and
TV “go in the direction of emanci-
pating broadcasters from too rigid
controls,” according to G. Richard
Shafto, executive veepee of WIS
and WIS-TV, Columbia, S. C. He
made the observation in an address
before the First Fall Conference of
the National Association of Broad-
casters.

The two-day session—held here
last week (October 13, 14) at the
Biltmore Hotel—was the first in a

(Continued on page 44)

Daywin Firm
Buy Sought

'HOLLYWOOD Columbia
Pictures is negotiating to buy the
Doris Day-Marty Melcher BMI
publishing firm, Daywin Music, for
a reported purchase price of
$1,000,000.

The movie industry’s No. 1 box
office star has made pictures in
partnership with Columbia, includ-
ing “Pillow Talk,” top money
maker in the studio's history.
Many of Miss Day's previous movie
tunes are in the catalog, including
the theme from her current film,
“"Midnight Lace,” represented on
The Billboard's “Hot 100" chart
this weck by two different versions,

HOLLYWOOD—Voyle Gilmore
last week was named Capitol's
singles a.&r. director. Gilmore, a
vet exec producer for the label,
assumes responsibility of control-
ing all singles recording activity as
well as co-ordinating all merchan-
dising, promotion and advertising
of the firm’s singles line.

Gilmore will helm all singles re-
cording of all Capitol a.&r. pro-
ducers. LP production will re-
main unchanged with individual
production and promotion by op-
erating in concert with Manny
Kellem, the firm's New York-based
national singles promotion co-ordi-
nator. Kellem heads a four-man
staff of field promotion men whose
efforts will be focused solely on
singles product: Al Coury (New
England area), Bill Jamison (Mid-
Atlantic' States), Tom Gelardi (De-
troit-Cleveland region), and Bar-
ney Fields (Chicago-Milwaukee).

Singles responsibility will be in
addition to Gilmore continuing to
function as a exec a.&r. producer
in handling his own artists (includ-
ing the Kingston Trio), for produc-
tion of LP's. On the singles side
of his duties, Gilmore will report
to Eastern operations veepee Joe
Csida in New York who last month
took over exec control of all Capi-
tol singles operations. Csida, in

New Riverside
Jazz Release

NEW YORK — The Jazz Ar-
chives Series currently issued by
Riverside Records include two al-
bums of collector interest: *The
Classic Swing of Buck Clayton”
and "Giants of Small Band Swing.”
Both contain top jazz names and
have been re-recorded from mas-
ters made during the 1940’s. In
addition mono and stereo releases
on the parent label contain LP’s
by Billy Tavlor and another in the
Cannonball Adderley presents se-
ries, “The Jazz Brothers" by the
Mangione Brothers Sextet. The spe-
cialty series contains an Oscar
Brand set of 1J. S. Army songs,
Paul Renard playing songs of
George M, Cohan and a polka al-
bum. A sound album features the
U. S. Air Force in the sound of
jets in action.

In addition, the disk firm has
instituted a deejay tie-in with its
“Out of My Head” George Crater
album. Deejays are requested to
give their own and their listener
candidates for windup dolls. Prizes
include albums.

Merc Affiliate Execs
In Brussels Huddle

NEW YORK — Mercury veepee
Irwin Steinberg held a four-day
forum with eight of the label’s over-
seas affiliates at the Atlanta Hotel
in Brussels, Belgium, last week
(October 13-16).
pose of the meet, according to
Mercury prexy Irving B. Green,
was “the co-ordination of simulta-
neous release (abroad) of singles by
pop artists with the release of their
albums—particularly of those art-
ists who are hitting the ‘Hot 100/
chart.”

The European execs attending
the meetings (representing Bel-
gium, England, Austria, France,

y, Holland, Italy and

Foremost pur-|

Switzerland) included R. G. Whit-
tington and B. E. Steinberg, EMI,
London: Eddie Barclay, Paris; A.
Meng, M. Englender, Miss Aden-
ater, Cologne - Braunsfield; C. N.
Rood and H. Van Zeeland, from
| Rijswijk; W. Guertler and N. Ri-
iordi, Milan; A. Simons, Switzer-
land; M. Walli, Vienna; Di Co-
press S. A., Brussels, L, Braum-
stein, M, Poulet, and others.

Also attending the meet will be
Brice Somers, director of Mercury's
International Division. Steinberg
will remain in Europe this week
to confer with Somers on plans for
the label's entire fall and winter
Program Overseas.

Cap Names Gilmore
Singles A.&R. Chief

Helms All Singles Production; Still
To Handle Own Artists on LP Recordings

turn, reports to a.&r. veepee Llovd
Dunn in Hollywood, for his facet
of his activity,

Gilmore's appointment as a.&r.
singles chief came on the 15th an-
niversary of his joining the label
He joined its subsid, Capitol Rec-
ords Distributing Corporation, in
October, 1945 as San Francisco
salesman, and in June, the follow-
ing year, became manager of that
branch. In 1949 he became Los
Angeles branch manager, and in
1951, joined Capitol's a&r. de-
partment.

New Elektra
Sales Set-Up

NEW YORK — Stan Cumber-
patch has been named director of
national sales, marketing and pro-
motion for Elektra Records, accord=-
ing to an announcement from Jac
Holzman, prexy of the firm.

Holzman noted that the co-ordi-
nated operation has been formed
to effect closer relations with dis-
tributors, deejays and retaill out-
lets. Cumberpatch formerly was
sales and promotion manager for
New Sound Distributors, San Fran-
cisco.
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M-G-M Sets Up
Top Consumer
Ad Campaign

NEW YORK — M-G-M Rec-
ords has set the heaviest consumer
ad campaign in the label's history
for the forthcoming four-month pe-
riod, with ads specifically designed
to reach various clear-cut markets.
Sid Brandt, veepee of operations
for M-G-M has so notified distrib-
utors across the country, in a spe-
cial mailing this week.

The schedule calls for full-page
ads in the New York Times, High
Fidelity and Popular Country Stars
during this month. In November,
there’ll be full pages in Hi Fi
Stereo Review, Seventeen and Play-
boy, with December calling for a
repeat in Plavboy in addition to
full pages in Teen, Song Hits and
Hit Parader. Country Song Round-
up gets a full page in January,

In the teen market, the firm will
plug albums by Connie Francis,
Conway Twitty, Jimmy Jones,
Mark Dinning, Ray Ellis and
Tommy Edwards. For the sound-
conscious market, the new “Spec-
tacular” series will be featured,
and so on.

Last week promotion and pub-
licit* chief, Sol Handwerger, pulled
off another coup involvin L%B la-
bel's cast album of the off-Broad-
way hit, “The Fantasticks,” Full

age co-op ads were run in the
imes and the New York World
Telegram with Macy's the pro-
ducers of the show itself and with
the locul M-G-M distributor.

Disneyland
Club Plan

NEW YOFK—Disneyland Rec-
ords has instituted a special direct
mail plan to introduce record buy-
ers to its Story Teller Album series,
With the purchase of any four
Walt Disncy Story Teller albums,
& participant is entitled to the full
seven album library of classical
records on the Disneyland label.
The Story Teller collection is com-
P-L]':il:d of  “Sleeping Beauty,”
"Peter Pan.” “Snow White,” “Three
Adventures of Davy Crockett,”
“Alice in Wonderland," “Pinoc-
chio,” “A Day at Disneyland.”
“Uncle Remus,” “Zorro” and
“Dumbo.”

The clussical selections that go
along with the purchase of any four
of these are; Stravinsky's “Rite of

Spring” of Leopold Stokowski, a!

compilation of Bach music,
Tchaikovsky's “Nuteracker Suite,”
“Dance of the Hours,"” Beethoven's
“The Pastoral Symphony,” "“A
Night on Bald Mountain,” and the
“*Grand Canvon Suite,” Much of
the material is performed by an
orchestra under the direction of
I eopold Stokowski.

DOT SINGLES
PLUG LP WAX

HOLLYWOOD—Dot Rec-
ords will plug its album
wares on its singles sleeves,
Full-color reproductions of
Dot's albums will be printed
on the sleeve effective with
the November release. Each
sleeve will plug 18 albums
(nine per side of the sleeve).
To get maximum exposure for
as many of its albums as pos-
sible, Dot is printing 10 sep-
arate sleeves to cover a total
of 130 packages,

Welker Heads
Victor Tape

Sales Dept.

the new manager of magnetic tape
products marketing department of
RCA Victor Records. Appointment
was made by Norm Racusin, divi-
sion veepee for RCA Victor.

[n the new post Welker will be
responsible for the merchandising
and marketing of all RCA magnctic
tape products. He will set up a
special tape marketing staff that
will include a sales engineer as
well as salesmen. RCA is now
producing magnetic tape for pro-
fessional use.

NEW YORK — Ed Welker is,

Col. Repeafs
'59 Yule Push .

. NEW YORK — Columbia Rec-
jords is repeating last year’s suc-
‘cessful Christmas sales program for
|1'he 1960 season. The 1960 Christ-
'mas drive, according to sales chief
Bill Gallagher, will be keved to
'the theme “Columbia Presents for
Christmas.” [t will offer dealers
{the choice of a 25 per cent return
| for credit, or a 12% per cent dis-
 count, or a partial return for credit
'and a partial discount on selected
| Christmas items. The Christmas
' program replaces the regular bonus
| to sell program during October and
| November,

The program covers the firm's
'six new Christmas releases (see sep-
‘arate story), and six Christmas al-
bums released last season, includ-

(Continued on page 45)

Williams One-Stop
In Creditors Hands

Philly Firm in Debt to Tune of 275G:
Bankruptcy or Reorganization Mulled

By MAURIE ORODENKER

PHILADELPHIA — At press-
time creditors’ mectings were be-
ing held in this city and New York
to determine the future of the Joe
Williams One - Stop operation,
which was on the hook for $275.-
000. It was learned that of this
$275,000, $75,000 was in the form
of a bank loan, which was under-
written by one of Philadelphia’s
largest distributors. Decca was
Williams® bigeest creditor, tho
many other companies were also
among the firm’s large creditors.

The creditors were split on what

to do with Williams firm for the
future. Some of them wanted to

| NEW YORK — The catalog and

‘assets of Bourne Music, Inc., were
‘knocked down to Bonnie Bourne,
'widow of the late Sol Bourne, at a
|

\dramatic public auction Friday
|t‘14}, Bonnie, represented by Wal-

Bourne Music to

Widow for $312 Mil.

$3,300,000 thru Sevmour Klein,
Mort Edelstein, representing BMI,
bid $2,651,000. Imperial Records'
Lew Chudd bid $2,500,000.
Other bids were those of Victor
Muscat, on behalf of himself and

see the firm declare bankruptey;
other creditors wanted the firm to
reorganize and to continue in exist-
ance, and some of the smaller
creditors were undecided about
either course,

The Williams One-Stop was at
one time, in fact until a short tima
ago, one of the swinging one staps
n the East. Located in Dick
Clark’s home city, the firm was
q_u:r:i-:. o jump on anv record get-
ting exposure thru the Bandstand
show, and was considered h}f many
distributors, record companies, art-

ists and publishers as very impor-

tant in helping to push a record,
both with juke operators and deal-
ers,
| Some sort of agreement as to the

future of the Williams operation is
expected this week. Since Williams
started to grow in his operation
 there have been a number of other
one-stops that have opened up in

the Philadelphia area.

Savoy Set

'For Vintaae
Jazz Series

Vanguard Inks vl e
New Talent

'took place at the Surrogate's Court,

| New York, where more than 100

NEW YORK — Vanguard Rec- |important music business person-
ords has signed a flock of names alities gathered.

for a new album push by the label. | Next closest bid was delivered

a syndicate. for $3.100,000; Louis
Bernstein, head of Shapiro-Bern-| NEW YORK — Savoy Records
stern, bid 5150,000 for ABC Music, | will very soon issue a new jazz
one of the three firms (Bourne, series containing hitherto un-
ABC and Boget) The Bernstein released sides of Charlie Parker,
bid was not considered; and Trwin Lester Young and Wardell Gray.

Diskery pulled something of a coup
with the signing of Harry Golden,
the essayist and newspaperman,
whose books have been hitting the
best-selling book charts with regu-
larity. Golden will do some spoken

}h}' attorney Lee Easteman, repre-
'senting a group. His figure was
| §3,400,000,

| Interesting facet of the proceed-
|ings was the fact that a number of
\record companies put in high bids.

(Continued on page 45)' ABC-Paramount, for instance, bid

By DON WEDGE

LONDON—The importance the
British disk industry attaches to
radio exposure is well illustrated
in the fall schedules, which started
this month, of Radio Luxembourg’s
English service, All major firms
have stepped up their output, some
considerably. In most cases it is
time vacant thru the demise of Top
'Rank as an independent label.

Radio Luxembourg is the com-
mercial station operating daily
from 6 pm. to 12:30 p.m. Record
firms buy time in the same way as
any other sponsor. One exception

18 the opening weekday program,

Victor Ups Burgess
To New Exec Post

NEW YORK — Jack Burgess
has been appointed division vice-

resident, commercial sales, for

CA Victor Records. Burgess has
been manager of the commerical
sales division, and prior to that
post was head of the Victor's cus-
tom record sales. Burgess' appoint-
ment is part of the firm's over-all
expansion of its marketing branch,
as exemplified by the appointment
last week of Harry Jenkins as plan-
ning and merchandising chief.

The managers of six departments
ot RCA Victor will report to Bur-
ﬁm in his new capacity. They are:

ill Alexander, manager of adver-
tising, publicity and motion;
Dave Finn, newly appointed man-

ager of record distributor relations:
Ed Forman, manager of special
services; Sal Peruggi, manager,
field sales; Ben Rosner, manager of
radio-TV relations and field pro-
motion, and Irving Tarr, manager
of sales for special markets (racks,
supermarkets, ete.).

As was noted last week in The
Billboard, Tarr is enlarging his ac-

partment, while Rosner has been
given -additional duties in his area.

Burgess is expected to expand
the Victor commercial sales divi-
sion in his new post. He will con-
tinue to report to Norm Racusin,
division vice-president and opera-
tions manager.

tivities in the special markets de- |

British Labels Up
Radio Lux Air Time

| the hour-long “Six o'Clock Record
' Show.” These have outside spon-
'sors, but deejays and program ma-
terial are provided by the disk
firms. Philips and EMI have two
days each with the week being
icﬂmpleted by (British) Decca and
Pve.
Every night except Monday rec-
|ord firms provide the closing half
hour from midnight. Here EMI
has four shows, with Decca and
Pye presenting one each. Other
'shows are concentrated in late-
evening spots. EMI leads the field
jon a weekly apgregate with 14
| programs, occupying eight hours’
‘air time—both are a record for a
single sponsor on the station.
Significantly, EMI buys no time
'on Saturdays or Sundays, and has
| most—234 hours—on Thursdays;
the evening before most Britishers'
payday and wusually the release
|day of new disks, No other record
firm has time on Thursdays.

| EMI earlier this month thought
|its massive output justified a press
imnfe:ence embellished witE a

-guﬂd old-fashioned contract-sign-

ling ceremony. The group uses five
dj’s, one of whom, David Jacobs
|(others are Jimmy Young, Peter
iWnsL Sam Costa and Ray
'Orchard, who produces them all)
iwas a surprise addition.

Jacobs is an accomplished TV
'host (of “Juke Box Jury"” among
| others) and has a very successful
BBC radio series. One of his two
weekly programs is a Tuesday 30-
minute segment, “Play Along Play-
er,” devoted exclusively to album
material. It is designed to give

(Continued on page 45)

Schlusse]l bid $5.000 for Bogat.
The auction — the first in many
years of a big ASCAP catalog —
was of unusual interest in that, for
many tradesters. it was a gauge of
catalog value, The ASCAP per-
formance income of Bourne Music,
Inc., is approximately $300,000 an-
nually. The firm also has $1,300,-
000 in the treasury, and this sum,
of course, is included in the assets.

The bidding for the three cata-
logs in the Bourne firm started at

$2,100,000 and went up by grad-

uations of 525000 to $150,000,

When Sol Bourne died he left
the music firms to his wife Bonnie
and his daughter Beebe (Mary Eliz-
abeth Keedick), and Joseph Tract-
man, the lawyer. Mrs. Bourne and
Beebe Bourne did not get along on
how to run the business and were
unable to agree how to dissolve
the partnership. Thus the auc-
tion. It is known that under the
terms of the Sol Bourne will, his
daughter was to pay the taxes if
the firm was sold. This means thal
the cost of the purchase of the firm
by Mrs. Bourne is less than it ap-
pears to be on the surface.

Trey Debuts
First Album

NEW YORK — Atlantic Rec-
ords stepped ui') the output of its
new subsidiary label Trey last week
with the release of a single and an
LP, both novelties produced in
California by Lester Sill and Lee
Hazelwood. The album — *“The
Clingman Clan at the Baboguivari”
—is the first in what Atlantic prexy
Ahmet Ertegun said will be a com-
plete catalog of Trey LP's.

In the future, said Brtegun, the
entire Atlantic line will place
greater emphasis on albums. The
new Trey single, “The Great De-
bate,” 15 a novelty disk, featuring
a parody of the Nixon-Kennedy
TV debates with Ron Cameron
Nazy as interrogator. The new Trey
album, a satire on the current folk
music trend, was recorded live at
leader Loy Clingman’s own nitery
in Scottsdale, Ariz,

Lubinsky states the masters were
found deep in a packing case,
hermetically sealed. They came to

| hght when Savoy recently moved

| its offices to expanded quarters in

| Newark, N. J.

| Lubinsky added that he has

| enough material for one Parker al-
bum, two of Young, and one Gray.
The new line will also include al-

| bums by Fats Navarro and Sarge
Chaloff.

The Parker package is expected
he out in two weeks.

o

'WB Names

‘Tobin to

'Promo Post

HOLLYWOOD — Warner Bros.
Records has created a new South-
ern sales division, and named Dick
(Reggie) Tobin to head it as divi-
sional sales and promotion man-
aper. Tobin will headguarter in the
South and will report directly to
Jim Conkling, label prexy. Prior to
his joining WB’s staff, he had han-
dled several promotional assign-
ments for the label, and had been
affiliated with Midwest indie dis-
tribs.

Newly acquired coverage of the
Southern area gives WB four re-
gional sales divisions. Others in-
clude Viec Chirumbolo, Eastern
district sales manager; Robert
Summers, for the Midwest, and
Fran Howell in the Western re-
gion,

Fischer, MPAA
Prexy, Dies at 60

NEW YORK — Joseph Fischer,
head of J. Fischer & Bros., reli-
gious music publishing firm of Glen
Rock, N. J., died last weck (6) at
the age of 60. Fischer was presi-
dent of the Music Publishers As-
sociation of America in 1951-'52,
and was a in 1953. He was
a member of the board of appeals
of ASCAP. During the years 1930
to 1936 he was secretary of the
Music Industry Council, and was
its president from 1936 to 1940,
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Nippon Disk Output

Gaited at

YOKOHOMA — Production of
phonograph records here is running
at the rate of close to 21,000,000
eopies of a year, according (o
figures for the first six months ol
production in 1960, released by
the Japan Phonograph Record
Association,

A total of 10,233,000 disks.
worth more than 3.79[}.[![}{}11[31
yen before taxes, were produced in

Verve Mulls
Stock Issue

HOLLYWOOD—Norman Granz
fs eyingethe prospect of a public
stock issue as part of a major ex-

ansion move for his Verve label.
Bahel has hired an accounting firm
{Anderson Company) to prepare
groundwork for a Securities Ex-
change Commission application.

Verve has been undergoing or-
ganizational changes as part of its
growth, Last August, firm formed
a sales subsidy, Verve Sales Com-
pany, which opened new avenues
of operation to the Granz firm.
Subsid made a distribution deal
with Frank Sinatra’s Essex Produc-
tions for the Sammy Davis Ir. sin-
gle from the *“Ocean’s Eleven”
film.

Industry rumors frequently
linked Verve with merger or out-
right sales deals with other labeis.
Most recent was a reported (rans-
action merging Verve with Sina-
tra’s Fssex. Granz' decision to make
his privately owned firm a pub-
licly held corporation would indi-
cate his decision not to sell his
firm but expand its operation with
funds raised by the sale of stock.

Co-Ed Name
Sold to Coed,;
Hassle Off

NEW YORK — The long-stand-
ing hassle between the Co-Ed la-
bel and the Coed label, the first
owned by N, B. Mayhams, and
the second owned by George Pax-
ton and Marvin Cane, has been
seitled out of court, Mayhams has
sold the Co-Ed name to Coed, and

from now on there will only be one’

Coed label, the one owned by Pax-
ton and Cane. ]

Mayhams has had his Co-Ed la-
bel since 1940, and issued many
records on it by Norris the Trouba-
dour. Paxton and Cane's Coed la-
bel was launched in the late 19507
and has had a strong string of hits.
Mayhams is transferring all of his
artists to his Mayhams Sorority
Fraternity label.

New Old Town
Jazz Pacts

NEW YORK — Stan Free has
been pacted to handle a.&r. chores
for Old Town Records. One of
Free's initial projects will be to
kick off a series of jazz LP's for
the label. .

Free, former arranger for Chris
Connor, has already turned out his
first album, featuring himself on
piano with a group known as the
Afro-Jazziacs. Also signed is Ted
Curzon, trumpet man out of the
Charlie Mingus group.
~ Another project 18 a series of

‘new recordings of legendary jazz

cats, to be known as “Living Leg-
ends.” Free will also operate in
the more pop areas with such art-
ists as Arthur Prysock and Billy
Bland. Initial release is expected
momentarily with a new package
set for every other month, \

21 Mil

11.
the months of January thru June.
This is an increase of 28 per cent
aver the previous year. Stereo disks
amounted to & total of 470,000
copies, or about 11 per cent of the

nation’s production, during the
period.

About 60 per cent of the yen
volume was done in 33'5 rp.m.
LP's. This amounted to approxi-
mately 30 per cent of the total
number of recordings produced.
This represented an increase of 31

33 per cent in terms of actual
copies over the previous year.

© With regard 1o EP's, figures
show a production increase of 12
per cent over last year, when
580,000 copies were produced.
However, these represented only
5.7 per cent of total production
and 5.5 percent of total sales
volume, Interestingly enough, stereo
EP's accounted for 18 per aant of
total output,

Singles production represented
over 50 per cent of the nation’s
total disk production with 5,260,-
000 disks produced for a value of
almost 1,000,000,000 yen. This
was an increase of 34.5 per cent
over the same period a year ago.
Production of stereo singles reached
53,000 copies, representing about
1 per cent of total output.

per cent in actual value and about |

Pictured at First Annual West Coast Music Men's Golf Outing, Palm
Springs, Calif., are left to right: Eddie Howard, Jack Levy, Dick Pierce, Bob
Wells, Johnny Thompson, Pat Boone, Don Raye and Dave Weichman.

ARIOLA BOWS
'DISTRIB SYSTEM

BRAUNSCHWEIG, Ger -
many — Ariola has started a
new distribution system with
their special label Baccar#ila
which sells at 2.85 DM (70
cents) for the single and 3.95
DM ($1.08) for the EP in-
stead of the mormal German
record retailers’ price of 4
DM (single) and 7.50 DM for
the ewmended play record.
The label, which stars voung
| unknown talents, 1s distribu-
ted by magazine wholesalers,
railway station book shops
and chain stores spread all
over Germany.

Up to now records are anly
sold thru record shops, rec-
ord departments of juke box
wholesalers and record de-
partments of warehouses in
Germany.

NEW YORK — A dinner dance
and show being planned by the
Associated Record Dealers of New
York and New Jersev for Novem-
ber 20, is virtually a sell-out, ac-
cording to a report presented at
th: monthly meeting of the group
last Tuesday (11). Dustributor co-
operation 1n the vent was also
termed excellent.

It was reported that protesis
aired earlier by the group against
the practice of some record com-
panies of attempting to gain direct
contact with buyers via coupon
solicitation-within disk jackets, have
resuited in pledges from several
smaller indies to refrain from the
practice in the future. “Meanwhile,
ou- salespeople have been in-
structed to pull out any coupons
or other promotion pamphlets or
folders thev find before selling the
album,” said ARD prexy, Sy Bondy.

Also featured at the meeting last
week was a talk by Lou Shapiro,
representing SORD, on the matter
of the law suits instituted in Chi-
cago by individual dealers against
the three major record clubs.

There was also further discus-
sion of a plan to sponsor radio
programs in the metropolitan area,
in which commercials would be

Wilking Firm
To Steinway

INDIANAPOLIS — Wilking
Music Company of Indianapolis be-
came an affiliate of Steinway and
Sons this week, Henry Z. Steinway,
president of the piano firm, an-
nounced. For decades a principal
retailer of Steinway products, Wilk-
ing Company will be one of only
six retail outlets owned by the pi-
ano company, the others having
been acquired in Mew York City,

London, Berlin and Hamburg,
West Germany. _
The music company, which

now becomes a part of the 107-
year-old Steinway organization, was
established 38 yedrs ago. Sitill in
his teens at the time, Mr. Wilking
was its founder,

L
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ARD Members Meet;
Officers Re-Elected

aired on various deejay shows, with
a plug for a different member of
ARD on each spot. Stations se-
lected now include WINS, WMGM
and possibly WOXR,

Another local irritant which was
aired is the matter of a deal cur-
rently being made by The New
York Post, offering certain language
record for $1 via a coupon ad.
Bondy later told The Billboard he
had called the publisher of the
paper to protest the practice but
that after three days, the publisher
had not yet gotten back to him.
“Wext we'll write a strong letter
because we intend to step in on
that,” said Bondy.

New board members named at
the meeting were Sid Turk, Colony:
Ed Portnoy, Radio Shack; and
Jerry  Schoenbaum, Chesterfield
Music Shops. Otherwise, the en-
tire slate of officers, Bondy, prexy;
Lou Shapiro, secretary - treasurer,
and veepees, Jerry Goldberg, Irv
Randolph and Jack Seider, were
re-elected.

ANNIVERSARY

Big Col.
Push for

Ormandy

NEW YORK — Eugene Or-
mandy celebrates his 25th Anni-
versary as conductor of the Phila-
delphia Orchestra this month, and
in honor of the occasion Columbia
Records is going on a big push on
his disks. Dealers can tie-in to this
campaign by displaying Ormandy
and the Philadelphia’s top selling
albums in window displays. For
this purpose. here is a list of the
strongest selling Philadelphia Or-
chestra sets, according to the Phil-
adelphia Orchestra public relations
chief, Louis Hood:

“The Lord's Prayer, with the
Mormon Tabernacle Choir—(ML
5386: MS 6068); Dvorak: “Sym-
phony No. 5"—(ML 5115); Mous-
sorgsky - Ravel: “Pictures at an
Exhibition,” Stravinsky “Firebird
Suite"—{(ML 4700); Tchaikovsky:
“Swan Lake Ballei”"—(ML 5201);
Tchaikovsky: “Symphony No. 6"—
(ML 5435); Debussy: “Afternoon
of a Faun” — (ML 5112); Levant
Plays Gershwin, with Oscar Le-
vant — (CL 700); “Ports of Call”
(ML 4983); Rachmaninoff: “Con-
certo No. 2.” with Evgene Istomen
—(ML 5103).

Kingston Trio
Selling 7-Up

HOLLYWQOOD — Capitol has
concluded a national promotional
tie-in  with Seven-Up bottlers on
behalf of the Kingston Trio. Deal
calls for production of a promo-
tional package containing “Tom
Dooley” and three of the group's
other top-sellers. It will be called
“Cool Cargo™ and sell for 50 cents
plus a coupon available at Seven-
Up dealers. Tie-in also calls for
the Kingston group to be featured
in the soft-drink bottlers’ ads,

HACKENSACK, N. ]. — Ad-
ditional indictments have been re-
turned here by the Bergen County
Grand Jury against Robert Arkin,
Milton Richmond and Bonus Plat-
taPak of nearby Fort Lee, N. J.
These are supplemental to original
indictments returned against the
same persons last June 10.

The indictments are based on al-
leged violations of the New Jersey
trademark counterfeiting statute.
In the current counts, the charges
involve knowing and willful selling
of counterfeit records on the Laurie
Audicon and Warwick labels in ad-
dition to Cameo Records. Alleged
counterfeit Cameo topies became
the basis of the earlier indictments.

In the current Grand Jury ac-
tion, the five counts involve charges

of selling counterfeits of “Ding-A-
Ling,” on Cameo to Herbert Slot-
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Added Indictments for
Alleged Counterfeiters

kin, trading as Slotkin Record Com-
pany of Philadelphia; “When You
Wish Upon a Star,” on Cameo
also to the Slotkin firm; “Beatnik
Fly,” on Warwick to Harry War-
ringer, trading as Knickerbocker
Music, New York; “This Is My
Love,” on Audiocon, also to Knick-
erbocker; and “Ding- A -Ling”
on Cameo, to Samuel Keenholtz,

‘trading as Raymar Sales, Jamaica,

N. Y.

Art Talmadge, ARMADA prexy,
said the latest indictments were ob-
tained as a result of co-operation be-
tween ARMADA attorneys, Blanc,
Steinberg, Balder and Steinbrook,
of Philadelphia, and Bergen County
Prosecutor, Guy T. Calissi. “This
demonstrates ARMADA's, battle
against counterfeiters, wherever and
whenever they appear,” asserted

Talmadge.

94 Turnout

For W. Coast
Golf Tourney

HOLLYWOOD — First annual
‘West Coast Music Men's Golf
Tournament and Outing, held st
Desi Arnaz' Indian Wells Hotel
in Palm Springs, attracted a turn-
out of 94 men from the Holly-
wood area’s music industry. In-
cluded among these were name
performers, writers, publishers, as
well as execs from various facets
of the music industry.

Low gross was scored by pro-
ducer - writer Bobh Wells. RCA
Victor's coast chief Dick Pierce
won | net. In Class B, Johnny
Thompson, head of Challenge Rec-
ords, emerged in top position with
Fuby of the Dunes; in Class C,
writer Don Raye and Jackie Bar-
nett; Class D, Pat Boone and pub-
lisher Eddie Shaw,

Publisher Jack Levy (Ardmore-
Beechwood), won for putting;
bandleader Eddie Howard for pin
high; Tops Records’ Dave Weich-
man for long drive, and Don Hen-
ley (Pat Boone's Cooga Mooga),
duffer.

Prize-winners included Murray
Wolf (golf bag). Les Newman
(sweater), Joe Nadell (glasses), Ed-
die Shaw (golf balls), Averill Pas-
erow (champagne), Sandy Camp-
bell (shoes). Awards were contrib=-
uted by RCA Victor, Decca,
M-G-M (all golf balls and shoes),
Liberty, Dot, Imperial, Challenge
(trophy), E. H. Morris (golf clubs,
balls and glasses), Warner Bros.
(trophy), Sy Devore (sweater), and
Ruby of the Dunes (booze).

Nichols-May
Album Merc
Highlight

NEW YORK—Mercury's Octo-
ber 15 album release is highlighted
by “An Evening With Mike Nichols
and Elaine May,” original cast al-
bum of the duo's new Broadway
hit, which opened at the Golden
Theater here last week.

Also in the new releases are
packages by Dinah Washington,
Taft Jordan, Clyde Otis, George
Jones (in a “Salute to Hank Wil-
liams™), two “Living Presence” clas-
sical packages, and a sound spe-
cial, “Game Callin’ in Hi-F1,” fea-
turing duck-calling champion Russ
Gaede.

The Nichols and May album
was cut during a Falmouth, Mass,,
theater trv-out. The Gaede album,
aimed at 18,000,000 licensed U. S.
hunters, roams the call-range from
ducks to foxes and covotes. Radio
sportscaster Art Mercier is narrator.

New Distrib
Opens in L. A.

HOLLYWOOD — Los Angeles’
well-populated disk distributor row
last week made room for still an-
other new distributor — the second
within a month — with the open-
ing of Buckeye Distributors. Firm
is headed by Deorothy Freeman,
formerly of Cleveland’s Benart Dis-
tributing. Staff includes Janet De-
vaney, formerly with Hi Fi Rec-
ords, and Bobby Singer, previously
with Concord Distributors. Both
will handle sales and promotion.
Firm's first line is Hickory Records.

Earlier this month, Ted Rosen-
berg, former Columbia branch man-
ager here, opened his Pep Record
Sales. Area today has 28 disk
distribe making the nation's second
largest disk market the country's
most keenly competitive at the dis-
trib level.

-
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@ great new single...

a beaut?:ful ballad of a broken romance...

you’ll ﬁml out record no. 4456
a0 Jeanne black

This One

album no. (S) 1-1513 \H

Z0YJ-YBW-TOLF

includes jeanne’s great hits “he’ll hawe to stay” and “lisa”
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| BRITISH Newsnotes

By DON WEDGE
News Editor, New Musical Express

Recent visitors here included
Jack Mills and Lou Swartz of Mills
Music. .. . Martin J. Machat was
here last week with the aim of fix-
ing television exposure for Brook
Benton in the hope of it leading to
the Mercury artist having the com-

arable success in Britain as he

s at home.... Norm Riley ar-
rived to watch over Jimmy Jones’

ening dates of a British tour.

Riley was also talking of setting up |P

another tour for Gene Vincent,
who has retained considerable in-
terest despite the unfortunate end-
ing of his last tour. .
Jeannie Carsom was arriving
back in her native Britain for tele-

Best Selling Pop Records
in BRITAIN

Week ending October 14, 1960
{Courtesy Musical Express, London)

East This
Week Week

ONLY E LONELY—FRoy
Db {Landon)

TELL LAURA 1 LOVE HER—
Ricky Valance (Columbin)

HOW ABOUT THAT—Adam
Faith (Parlophone)

20 SAD—Everly Brothers
{(Warner Bros.)

NINE TIMES OUT OF TEN-—
Cliff Richard (Columhia)

AS LONG AS HE NEEDS ME—
Shirley Bassey (Columbia)

CHAIN GANG—Sam Cooke
(RCA)

WALK, DON'T RUN—Ventures
(Top Rank)

GIRL OF MY BEST FRIEND—
Elvis Presley (RCA)

APACHE—The Shadows
(Columbia)

WALK, DON'T RUN—John Barry
Seven (Columbia)

LET'S THINK ABOUT LIVIN'—
Bob Loman (Warner Bros.)

PLEASE HELPF ME, I'M
FALLING—Hank Locklin
(RCA)

DREAMIMN"—Johnny Burnette
{Londona)

ROCKING GOOSE—Johnny and
the Hurricanea (London)

MESS OF BLUES—Elvis Presley
(RCA)

BECAUSE THEY'RE YOUMG—
Dnane Eddy (London)

EVERYBODY'S SOMERODY'S
FO{L—Connie Francis
(M=-G-M)

MICE "™'
(Capitol)

FASSING BREEZE—Russ Conway
(Columbia)

RESTLESSg-Johnny Kidd (HMV)

LUCILLE—Everly Brathers
(Warmer Bros,)

MacDONALD'S CAVE—PFiltdowp
Men (Capitol)

THEM THERE EYES—Emile
Ford (Pye)

MY LOVE FOR YOU-—Jchnny
Mathis {Fontana)

SHORTNIN' BREAD — Viscounts
(Pye)

NEVER ON SUNDAY—Don
Costa {London)

WONDROUS PLACE=Billy Fury
[(Deccal 5
LOVE IS LTIEE A VIOLIN=—Ken

Podd {Decca)
SUNDAY DATE—Fice-Rekkers
(Pye)

1 1
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vision dates and negotiations for a
London stage show.... Connie
Francis was due in for part of a
European tour. In addition to TV
work, she was booked for her first
concerts—in different parts of sub-
urban London, October 29 and 30.
. . . Dan Dailey, in for his five-
week season at the Pigalle nitery
from October 10, has Jerry Field-
ing as his musical director.

Two new record producing units
were launched this week. Music
ublisher Alan Crawford, who
.came to Britain from Australia five
years ago to head Southern Music
and now operates Merit Music, 18
branching out into the recording
field. He is calling his firm A.C.M.
Academy and has already signed
Jim Dale, who had a Parlophone
hil three years ago with “Be My
Girl.”

Michael Barclay, uniil a few
weeks ago a.&r. manager at Pye,
unveiled Audio Enterprises, with
his former assistant Philip Waddi-
love, as partner. As well as pro-
ducing disks, a sizable output of
recorded radio programs Is
planned. ; :

Mercury's European manager
Dick Whittington flew to Belgium
October 13 to join international
chief Brice Somers for sales talks
with licenses from Germany,
France, Holland, Italy, Austria
and Switzerland, . . . Harry Wal-
ters, an executive of EMI's inter-
national division, has spent two
weeks in Sweden for talks with the
firm's local executives.... Jody
Garland, plus several supporting
British personalities, went to Paris
for well-received concerts.

After a long spell with BBC-TV,
Vera Lynn did not renew this sea-
son. She will probably do a series
of “Saturday Spectaculars” for
ATV. Tho there 158 no contract yet,
she began by headlining the Oc-
tober 15 show.... This week's
presentation_consists of the telere-
cording mad® by Kay Starr during
her visit last month.

arranged a series of U. S, jazz
artist visits to Europe, but none
are likely to wisit Britain, The
schedule is Art Blakey's Jazz Mes-
sengers (December), Buck Clay-
ton’s All-Stars (January), Lionel
Hampton ork (February) and the
George Shearing Quintet (March).
... Britain's Johnny Dankworth
ork, which is pacted to Roulette, is
likely to be featured at the Berlin
Jazz Salon in May and will then
do concerts with the Berlin Philhar-
monic. A British writer, Bunny
Lewis, seems to have written the
most successful English lyrics to
“Milord,” one of the Conlinent's
biggest hits—for Edith Piaf among
others—during the first half of the

BELGIUM

Newsnotes

By JAN TORFS

Juke Box Magazine
Mechelen, Belgium

The RCA offer of a two-for-one
package with Mario Lamza and
Caruso on two albums has become
a hit overnight. The psychological
effect is considerable and dealers
all over the country are rushing
bulky orders in case the bargain
might not last long. Mario Lanza
has always been very popular here,
and his LP “Student Prince™ 15 con-
sidered among the all-time best
sellers in Belgium, )

Instead of trying to get as many
recordings as possible on his songs,
Spanka Music representatives in
Belgium, Robert Bosmans worked
out a new way to launch Paul
Anka's hit songs in French., He

gave them to one artist only:

Caterina Valente, most popular
female recording artist in these
countries. “Prouve-Moe Que Tu
M’'Aimes” (“Put Your Head On My
Shoulder™), “Tu Fais Danser Mon
Coeur” ("My Home Town"), “Ada
Et Eve” and “Puppy Love” will be
on sale as singles and as an EP
(on the Decca label). There will
be an absolute prohibition for any
other artist to record these titles in
French. For Miss Valente this is a
great opportunity to establish her-
self firmly among the other top-
iselling artists in France. There will
' be a promotion campaign: A large
number of records (with specially
printed labels) will be given away
to disk jockeys and radio stations
by a member of the Spanka Music

organization, who will wvisit them
personally. In the few commercial
radio stations here, airtime will be
(Conitinued on page 45)

The Harold Davison office has.

Best-Selling Pop Records
in ITALY

Week endimg October B, 1968
(Courtesy Musiea & Dischl, Milan)

Last Thir
YWeek Week

1 1 IL NOSTRO CONCERTO—
Umberto Bindi (Ricordi)

2 1 MESSUNO AL MONDO—
Peppino Ddi Capri (Carisch)

3 3 1L CIELO IN UMNA STANFA—
Mina (ltaldisc)

d d MPATZZIVO PER TE—Adriana
Celentano  (folly)

i9 5 IT'S NOW OR NEVER—Elvia
Presley (RCA)

E # MILORD—Ediih Pial (Colombia),
Dalida (Barclay)

-] T L BARATTOLO—Giannmi Meccia
(RCA Camden)

7 g TILL/PERSOMALITA'—
Caterina Valente (Decca)

10 2 NOTTE DI LUNA CALANTE—
Domenico  Modugno (Fonit)

= 10 SE €1 SEl—Umberio BHindi
(Ricardi})

i 11 SCANDOLA AL SOLE—Percy
Faith (Philips)

13 11 FAME AND FORTUNE/STUCK
OM YOU—Elvis Presley (RCA)

— 13 FREVA A PIANTA E STELLE—
Peppino Di Capri (Carisch)

17 14 ITSY BITSY TEENIE WEENIE
YELLOW POLEA DOT BIKINI
—Brian Hyland (London), Buddy
Hackeit (Top Rank)

9 15 VOCE E MOTTE—Peppine Di
Capri {Carisch)

I 16 MULE SKINMNER BLUES—
Fendermen (Top Rank)

= 171 PITAGORA—Adriano Celeniano
{Jally)

11 18 GABBIE—Eddie Calvert
(Columbia)

20 19 PRINCESS—Litile Tony (Durium)

15 20 MY HOME TOWN—Paul Anka

{Columbia)

year. Georgia Brown (Decca) and
Frankie Vaughan (Philips) have
waxed the song. Each fall Vaughan
donates royalties from his current
release to the MNational Association
of Boys' Clubs.

Altho Jerome Whyte thought it
could weather the critical storm of
its opening, Mary Rodgers’ “Once
Upon a Mattress” has not clicked
at the box office and comes off
October 22. ... . Decca reveals
that the biggest ever selling album
on the Coral label has been “The
Buddy Holly Story, Vol. L.” . .. Pye
had a new release of Golden
Guinea low-price albums, includ-
ing a two-volume set of Handel's
“Messiah" retailing at $8 and the
first issue from Buena Vista to be
used on the line—the movie sound
track from “Pollyanna.” ... In the
singles field, there were few issues
of U. S. chart significance. The
EMI1 group had only one—Lloyd
Price’s “Just Call Me"” (HMV from
ABC-Paramount). .., Decca had
three, all on the London label—
Jimmy Charles’ “A Million to One”
(from Promo), the Coasters’ “Shop-
pin’ for Clothes” (Atco) and “Let
the Good Times Roll” by Shirley
and Lee (Warwick).

“Chain Gang” seems to be a fast
and big hit for Sam Cooke (RCA).
It moved up 10 places this week
to No. 7. There was a six-place
rise by Johnny Burnette’s “Dream-
in",” but on the whole there were
few changes in the Top 20. A sur-
prise switch the Ventures, at No.
8, taking over the lead in the hit
battle for “Walk Don’t Run” from
the John Barry Seven (back to No.
11).

“Never on Sunday” reached the
charts in its second week. The first
version to show is the U. S, hit
treatment by Don Costa (No. 27).
Decca has pulled out everything
to get the United Artists disk
ahead of its 12 rivals. However,
there is strong opposition from the
British-made vocal version from
Lyn Cornell on the parent Decca
label. The other companies are
still pushing their versions with
Columbia’s Manuel and Palette's
Makadopoulos also beginning to
move. ... Johnny Mathis (Fon-
tana) returns to the charts with
“My Love for You” at No. 25. ..,
The three remaining newcomers
are British — Fury's “Won-
drous Place” (Decca) and two Pye
teams the Viscoumts vocal ftrio,
with “Shortnin’ Bread” No.
and “Sunday Date” by the Flee-

Rekkers, rock instrumental group.

26,| TV

—

ITALIAN Newsnotes

By SAM'L STEINMAN
Piazza S, Anselmo 1, Rome

American singer Carol Danell
had made threefold news: (1) re-
ceiving the Golden Oscar of Song
for her work as a lyricist with the
song. “Kiss Me, Kiss Me™; (2) re-
cording two sonps in Italian, "1
Live to Dream™ and “Just Relax"
in the new film, “The Bachelor
Apartment™, (3) translating the
lyrics of Italian entries in the
Zurich Italian Song Festival, an
activity for which she won the to
award a year ago.... Abbe Lane's
sudden hospitalization forced
Xavier Cugat to cancel their ap-
pearace in Palma de Majorca. ...
Sorisi E Canzone, selecting the
outstanding cha cha cha records
picked 20 of Italian origin and
only 8 of American,... Mahalia
Jackson has been booked for a
Milan recital. ... Vittorio De Sica
and Alida Valli will become singers
for the “Canzonissima” TV series
to do “But Love, No" and “Speak
to Me of Love, Mario,” respec-
tively, in the group of songs of
other vears.... A new Italian
quartette is now known as the Disk
Jockeys,

The Italian translation of “Chil-
dren of Piraeus,” the hit song from
“Never on Sunday™ has been re-
corded by Katyna Ranieri under
the title of “One for You, One for
Me.” ... Celra’s series of records
on the history of jazz in Italy has
now reached its sixth disk. . . .
Peggy Lee has been announced to
star in a forthcoming Italian movie.
... RAl has decided not to revive
the “Musichiere” program with a
new slar following the death of
Mario Riva. The big new musical
program will be called “Winter
Garden."”

At Salsomaggiore, Bruno Mar-

tino has received the Golden Juke
Box and Tomy Renls the Silver
Juke Box awards.... Thire's a
break in the united front of the
Italian Society of Authors and
Publishers in their stand against
festivals, Three publishers, Ladis-
lao Sugar (Messagperie Musicale),
Gramillo Ricci (Curci) and Franz
Leonardi (Leonardi), who repre-
sent the top of the music publish-
ing industry are the opponents of
the move. . . , Decca-Italy has uns
dertaken the distribution of Amer-

p|ican Liberty and Dot labels. , . .

While the two Neapolitan anti-
festival days in which modern
songs were presented in opposition
to the traditional ones were a suc-
cess, the question is raised as 1o
what would happen to Neapolilan
music if it began to sould like all
other pop tunes? . . . Italian
weekly “Rotosei” thinks a transla-
tor is needed for Italian lyrics be-
cause too many foreign words,
mostly American are appearing in
the current numbers.

The Milan Festival was held to
find new voices and new songs. A
narrow margin sclected “Gringo™
sung by Paola Paglia over “Un-
dressing in Moonlight™ presented
by Enza Catalano. But, in the vote
for the best mew voice Catalano
triumphed over Paglia by an even
narrower margin. . ., . Vis, which
specializes in Neapolitan tunes, has
issued 16 sides by five singers—
Maria Paris, Mario Abnate, Nunzio
Gallo, Emrico Fiume and Pino
Mauro — to celebrate the 1960
Piedigrotta Festival. . . . Another
Neapolitan group, Renatino 1 Scug-
nuzzi, the latter a term applied to
boys of the back alleys of Naples,
is being pushed by Fonit as a new
find. . . . Saar hosted a party for
Dalida and her accompanist, Lucien
Morisse. . . . Graz, Lots!

~ GERMAN Newsnotes

Southern Germany

By JIMMY JUNGERMANN

Producer, Bayerischer Rundfunk,
Munich

Claus Ogerman formed his own
music publishing firm, the Ebony
Music. The U. 5. bureau is on
35th Street, in N. Y., the German
bureau is in Munich-Lochham.
Ogerman’s German rep is Arthor
Turek. ... Mr. Acker and his
Paramount Jazz Band play title
tune of new Gloria pic “Mit Him-
beergeist Geht Alles Besser,” mu-
sic by Gert Wilden, lyrics by Fred
E. Uetrecht.

Up to 16 marks ($4) are paid
on the black market now for a
disk by Gisela Jomas which is
banned to the German public.
Gisela is a very popular singer In
Munich’s Latin Quarter “Schwa-
bing™: the words of the banned
ballad “Nowak™ are very fresh. . ..
When Munich band leader Ernst
Jaeger had a one night stand for
U. S. troops, he was very sur-
prised when his polkas got more
applause than his teutonic jazz.
Top favorite of the evening was
Jaecger’s own polka, "Red Rose.”

Dusseldorf had its sixth German
Amateur Jazz Festival. 26 groups
played. The winners were the
Dusseldorf Feetwarmers and the
Oskar Trio. The top honor for the
top band: A journey to the jazz
spots of New Orleans, New York,
and Chicago. ... Dr. Spielhoff and
German jazz authority Guenter
Boas opened a jazz exhibition in
Dortmund. -

Bavarian tunesmith Wemer
Scharfenberger, whose hit “Moon-
light” is for a couple of months on
the top of Germany’s Top 10, mar-
ried. ... Marlene Dietrich invited
Ralf Bendix to guest star in U, S,

éomclhing like 42 per cent of
(Continued on page 45)
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Northern Germany

By BRIGITTE KEER

Music Editor, Automaten-Markt
Braunschweig, Germany

Connie Francis’ German version
of her hit “Everybody’s Somebody's
Fool” has sold more than 100,000
since its release at the end of
July and Elvis Presley’s "O Sole
Mio™ has passed the 400,000 mark,
... After some months’ break the
Perry Como show will be shown
on German television for the first
time again QOctober 29.... An in-
teresting LP series is to be issued
by Polydor these days containing
the past years’ top hits from 1949
to 1959. Each record features the
songs of one year.... Artists are
Caterina Valente, Freddy, Louis
Armstrong, Ivo Robic, Bill Ram-
sey, Peter Kraus, Lale Andersen,
Rudi Schuricke, Rene Carol, Riia
Paul, Peter Alexander, Bruce Low,

Polydor is introducing the young,
Berlin, 22-vear-old singer Rolf Peer
with the German version of Paul
Anka's hit “My Home Town" en-
titled “Ein Tag Ohne Dich™ ("A
Day Without You"). . . . Curd Jur-
gens will sing his “Blacky Jones™
2d winner of the 1959 Song Festi-
val of Radio Luxembourg with the
English lyric by Bert Reisfeld on
Top Rank.

Brian Hyland’s new "Four Little
Heels" will soon get a German ver-
sion, lyrics of which have already
been written by Hans Bradtke un-
der the title “Vier Kleine Schuhe”
(“Four Little Shoes™).... “Nicol-
etta” is the title of the new Wini-
fred Atwell recording on British
Decca of Vico Torriani's current
smash hit “Kalkutta Liegt Am
Ganges” the pianist will also re-
lease in the States on London....
Anita Bryant’s "My Little Corner
of the World” has a German ver=-

(Continued on page 45)
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"The International Sound”

THANKS ITS OVERSEAS
DISTRIBUTORS

~ FOR CREATING
INTERNATIONAL SUCCESS FOR

1 JACK SCOTT
AL HIBBLER THE FIREBALLS

KITTY FORD PRESTON EPPS

DOROTHY COLLINS | TED TAYLOR
THE KNIGHTSBRIDGE STRINGS

Bernard T. Ness, President Harold L. Friedman, Director of the Executive Commities

RANK RECORDS OF AMERICA, INC. 24 W. 57th St., New York, N. Y.
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S GIVE A GIFT OF LAUGHTER!
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7 these home entertainment “musts™;
YOU'LL LAUGH ALL THE WAY [S e SR

OCTOBER 17, 1960

' When you purchase 1 at regular price
_OFFEREXPIRES NOVEMBER 15th, 19600

g AT

Here's a once in a blue moon opporfunily fo
slock up for Christmas sales and fo cash in
on the millions of comedy fans who want these

GIRIEAT [LAOEH
RIOTS

Including the all-fime fabulous
"PARDON MY BLOOPER" series (volumes 1 thru 9)—
fhat wild femme comic RUSTY WARREN—

and the offbeal "ILL WILL” and a hosi of ofher greai
BEST SELLING COMEDY ALBUMS!

! e
.

......

FMB 1.B
PARDOMN MY BLOOPER
Volumes 1 thiu B
L T

.n .-\.“
JLP 2024
SONGS FOR SINNERS
Rusty Warren

JIP 2030
KNOCKERS Up
ﬂ‘-’"‘!‘ Wearren
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R wsa e
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SPME 9 ILP 202 R
-]
FARDON I:n‘r S:IIZrJHIS BLOOPER TONGUE WiTH CHEEK f{' y aga
E'\.ﬂ & 4 - T
: elsn wight Fiske & Mon Blokstone  Jua ngi,ml;ntr-l;:uh A
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JP 2017.2019
OVER SEXTEEN
Valumey ] A2

V100
CAMPUS CAPERS

ILF 2030
MY FAIRFAX LADY

o
"R THRSE WD KAYE E¥CRYTHING

Call your favorite Jubilee
distributor TODAY !
Cash in on these
MONEY-MAKING JUBILEE

COMEDY ALBUMS! | "7:98 retail~others 4.98 each

JUBILER - i evlrtending name in COMEDY —

will make yeur Borlies o

JLP 2033
GOLF-0.MANIA SONGS THAT NEVER MADE

THE HYMNAL—Bob Peck

*KS5-1
THE BEST OF
KERMIT SCHAFER

offers over 2 1
nd getherings the mos popular in h“:' taugh-filled albums that

ON SA
LEAT ALL RECORD SHOPS. Wiite fer FREE (oigleq Dept. T-10

JUBILEE RECORDS, 315 WEST 47 ST., NEW YORK 36, N. Y. PL 7-8140
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Court Enjoins Philly
Distribs, Disk Jocks

PHILADELPHIA — An injunc-
tion against 11 record distributors
and 22 disk jockeys allegedly in-
volved in a $140,000 payola scan-
dal was signed by Judge David L.
Ullman in Common Pleas Court
on Monday (October 10). The ac-
tion was taken_ after Judge Ullman
was shown signed consent decrees
from the distributors and jockeys
by Jerome R. Balka, assistant dis-
trict attorney.

Of 28 jockeys originally listed,
six have not signed the dtcrcc.
Five, Leon Cherkas, William Frank-
lin, Mitchell Lawrence, Michael
Guerra and T. V. Whitfield, have !
not been served with a complaint.
The sixth, William C. Chatman, is
under a preliminary injunction is-
sued last September 20 by Judge
Ullman.

Judge Ullman commended Balka
and Paul M. Chalfin, first assistant
district attorney, for their diligence
in the public interest.

The decree states: “The de-
fendants are perpetually restrained,
enjoined and prohibited from either
directly or indirectly offering, giv-
ing, soliciting, accepling, receiving
or taking any money or other val-
uable consideration to select, ex-
pose. broadcast or play any phono-
graph record or records without
the knowledge and consent of the
employer of the person so select-
ing, exposing, broadcasting or p]u:-,u
ing the sad record or records.”

Record distribulors named in the
decree are: Universal Record Dis-
tributing Corporation, Harold B.
Lipsius and Harry Finfer; Jamie
Record Company, Harry Finfer and
Harold B. Lipsius: Sparks Music
Distributors, Leonard Rakliff; Ed-
ward 5. Barsky, Inc., Edward S.
Barsky and Manuel Barsky; Mar-
nel Distributor Corporation, Mel-
son Verbit: Main Line Distributors,
Inc.. Haskel Golder and Barry
CGiolder; David Rosen, Inc., David
Rosen, and Joseph J. Wasserman;

NAB Elects
Leroy Collins
17th Prexy

WASHINGTON — After seven
months of soul-scarching, the Na-
tional Association of Broadcasters
officially declared its choice of
Gov. Lerov Collins of Florida, last
week (10) for its 17th president.
The Association has been seeking
a spokesman to represent broad-
casting in what may be the iIn-
dustry’'s most critical year, as it
faces hearings on network regula-
tion promised for the 87th Con-

Katzman, Harvey Miller,
 Niagra, Carson Rennie, Emery San-
‘ders and Mitchell Thomas.

) )
ol of

gress. Collins succeeds the popu-
lar Hal Fellows, who died last
March. '

NAB points out that th{: 51-
year-old Collins has made a “rec- |
ord of achievement as a supersales-
man in bringing new industries
and tourists to his State,” and ha1|
further enhanced his stature in his |
role of permanent chairman of the
Democratic National Convention.

The Florida governor served six
consecutive vears in that office,
and was previously State Senator
and a member of the Florida House
of Representatives.

Watch for

an excifing

new sound on

CAMEO

RECORDS

Edward D. Cohen, individually and
trading as Lesco Disiributors; Ber-
nard Lowe Enterprises, Inc., Ber-
nard Lowe: Chips Distributing
Company, Inc., Harry Chipitz, and |
Raymond Rosen & Company, Inc.

Jockeys who have signed the [i-|

nal decree are: Red Benson, Ee:.'-'

mour (Bud) Brees, Larrv Brown,
Thomas (Tom Donahue) Coman,
Edward Hurst, Joseph Grady, Hy-
man (Hy) Lit, Sidney (Sid Mark)
Fleigelman, Jack O'Reilly, Lloyd
(Fatman) Smith, Kae Williams,

‘George Woods. Charles (Bonnie

Prince) Geter, Leon (Julian Gra-
ham) Fisher, Douglas (Jocko) Hen-
derson, George Johnson, Gertrude
Joseph

UPDATE JAZZ

Feather's
New Tome

A Winner

NEW YORK — A new edition

of “The Encyclopedia of Jazz,"
by Leonard Feather, has just been
issued by Horizon Press in New
York. This is the first newly re-
vised version of the tome since it
was issued originally in 1955, At
that time it was noted by The Bill-
board that the E. of J. was an
indispensible item for station li-
braries, record company personnel,
Eulummsls annotators . . . disk
dealers . . . and plain jazzophiles.
What The Billgcmrd said then
goes double now. For the “New
Encyclopedia of Jazz" is a com-
pletely revised edition, with al-

(Continued on page 45)

British Indies Set
Own Co-Op Group

By DON WEDGE

LONDON — Independent Rec-
ord Industry is the title of an or-
ganization set up by several small
British labels to act for all the
members. It mayv be the birth of
another co-operative, if some of
the founders’ plans mature. Actual
membership of the group is still
not revealed but it is known that
Audio Fidelity (the only U. S, la-
bel trading here independently of
a British firm) is involved, as are
Triumph and Esquire. TRI's first
secretary 1s John A. Grimmer of
Children’s Records, Ltd. Legal

counsel is the firm of Gerald,
Samuels and Shine,
The main purposes of the new

body will be the concerted repre-
sentation in the fields of trade
terms, price protection, purchase
tax, copyrights, import duties and
to strive for unimpeded distribu-
tion. This last point, tho publicly
given no more stress than the
others, 1s on the minds of the
smaller firms. With so many whole-
sale outlets controlled by major
firms, it is not always easy for a
working arrangement Lo be reached
for general distribution. (Several
of the indies have been looking
for new wholesalers and a second

distribution chain 1s slowly grow-
ing.)

IRI has committed itself to seek

(Continued on page 43)
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If you can't get to WSM's 9th Annual Country Musle

Festival in Nashville,

MNov. 4 and 5—make sure

you're represented there in the advertising pages

of Billboard.

And even if you can get there, you'll find it pretty
difficult to moke a personal call on the many disk
jockeys who'll be attending—but they'll all see
The Billboard, so it's a good idea to have an ad

in it, either way.

from Billboard, Mov. 1§; 1759

MAKE YOUR PLANS TO GET ON BOARD NOW.

- JOIN THE BIG MOVE TO

NASHVILLE

The issue will not enly go to all the folks back
home, but it'll gét extra distribution to the deejays
in attendance, too. And they'll be reading it with
even more than usual interest for results of Bill-
board's Annual C&EW Disk Jockey Poll. The issue
will highlight:

FAVORITE CEW LP

CLW MAN OF THE YEAR

FAVORITE FEMALE CEW ARTIST
FAVORITE MALE CEW ARTIST
FAVORITE SMALL CAW VOCAL GROUP
FAVORITE CEAW SONGWRITERS
FAVORITE CAW SONG

MOST PROMISING MALE CLW ARTIST
MOST PROMISING FEMALE CRW ARTIST

- S e S

And, Speclal C&AW features like:

® World Wide Importance of CAW Music
#® S5tory on Country Music Association
® Listing of Standard CEW Tunes

AD DEADLINE IS OCTOBER 26

Call your Billboard rep today —and he'll come a’running.

Billboard

NEW YORK ® CHICAGO @ HOLLYWOOD

www americanradiohistorv com



www.americanradiohistory.com

10 MUSIC THE BILLBOARD OCTOBER 17, 1960

L " L . . - o s s - .
- et o . e e
- A L
e I R ;
e - ‘e = e - B
r = . o - A o
* 3 e o
£ = i
s et L s " L
o - i - A e e
e e RO o T e X 2 " -
- ok i o e
e b
i : i T i 7
- e L3, v L i P
-~ g e . . - = - i
i il o o . : e
FEE - e At = - A
R ;. . . 3 2 - g X =
o - y " 5 3 _ o J - X,
oo - o o + - e o W .
o - F - : ;
x 2 - 5 o - - b "
o " iy E i ", e o, . . - . . - - o x
e - o . . " - w o - +
> - ¥ : : s
R e 3 ] ; )
i . = A i ; s : o A i B 2 -~
s el e e - - el X o e
2 - 5 AR T ¥
e .,
o “ ; L A .
; : e ! o = = |
. & & e - o e
T - y % 1

ANOTHER HIT FROM BOUDLEAUX BRYANI

AND

NN e L - — i i i ‘d
www americanradiohistorv com


www.americanradiohistory.com

OCTOBER 17, 1960

THE BILLBOARD

MUSIC NEWS 11

OCTOBER BIG

CONCERT

MONTH IN COPENHAGEN

COPENHAGEN — Copenhagen
has presented an abundant sched-
ule of concerts, classic and pop,
for October.

First big pop concert, in Copen-
hagen, was a “Hit Parade,” pre-
sented by Sigvard Larsson, at the
4,000-capacity K B Hall, on Satur-
day (8), with close to 20 pop sing-
ers, combos and bands, including
Conny (Germany), Roberto Loretti
(Ttaly), Mona Baptiste (Switzer-
land), Howard Sisters, Nat Russel,
Grethe Sonck, Blue Boys quartet,
Harmony Kiddies, the orchestras of
Otto Francken and A. Mevers, and
Volmer Sorensen, as M.C.

The preceding night, Neils Shin-
boe, teen-age publisher of a juve-
nile mag, staged a similar concert,
at the same hall, with pop sing-
ers Otto Brandenburg, Dote, Gitte,
Four Jacks, Pappa Benny's jazz,
Jimmy Martin's orchestra, and
others.

Tivoli's Concert Hall was taken
over on Monday (3) for a “benefit”
(pension fund) concert by the Dan-
ish National Radio Symphony Or-
chestra, with Carlo Aecchi (Italy)
as conductor, and violinist Victor
lsichmm’ m]nzst, Sponsored by the

in

The Wilhelm Hansen concert bu-
reau is most active. Its biggest deal
is a concert "at the new Faloner
Centret Theater, on Tuesday (11),
by the Hamburg State Fl'lilhﬂl‘
monic orchestra, conducted '}'
Wolfgang Sawalluch. The firm'’s
bookings at the smaller Odd Fel-
lows' Palace were: Ebba Nielsen,
organ, Ry Neilsen, songs, Monday
(10); Gezzi Heggi, piano, Tuesday
(11). Unusual booking was that of
St. Andrew's Church, for organ
recital by Neils Aage Bundgaard,
Thursday (4).

Pianist Walter Kelin gave a con-
cert in Odd Fellows’ Palace on
Tuesday and played there again
on Friday (14), with Copenhagen’s
symphony Orchestra, The Dutch
Swing College Band (Holland),

gla}red in Odd Fellows® Palace on |
unday (9), and Frances Ellegard, {]

Eian'ut, will give a concert there
riday (28).

Egstrom & Sodring presented
the French violinist Janine Andrak,
at Odd Fellows’ Palace, on Mon-
day (4), and the American pianist,
James Wolfe, on Wednesday (12).

Gerry Mulligan’s orchestra is sked- |

ded for October 31—hall not an-
nounced. Miles Davis orchestra is
also expected.

Big cities of Norway and Sweden
have their concerts but bulk of
them are subsidized, run on sub-
scription basis, or given some form
of aid. At present there seems lit-

Talas, gave a concert, there, on
Friday (7). Frances Archer and
Beverly Gile, listed as direct from
Disneyland, gave out with songs
and ballads, at the Concert House,
on Wednesday (12), and pianist
Andor Foldes played there on Tues-
day (11). Dean Dixon, American
conductor, is one of the guest con-
ductors booked for series of sub-
scription concerts by the Stock-
holm Philharmonic [El]' members),
at the Concert House.

In Oslo Carolyn Stanford, Amer-
ican mezzo-soprano, gave a con-
cert at the “Nye Theatre,” on Mon-
day (3). Nat Gonella and His Geor-
gians (English jazz) gave a concert
at the Metropol Jazz Center, on
Sunday (2) and Don Byas, Ameri-
can tenor sax, played at the Big
Chief Jazz Club, same day.

IRS Rules on
Background

Music Tax

WASHINGTON — Internal
Revenue had pleasant notes for
the music industry in last week's
bulletin. On background music,
IRS has ruled that there Is no
communications tax when the mu-
sic is provided via tape players on
the subscriber’s premises, and even
on taxable, wired service, spot an-
nouncements of manufacturers are
not subject to the communications
tax. On co-op advertising, IRS
noted that manufacturers can
deduct amounts up to 5 per
cent of sales price for local co-op
advertising.

The har:kgruun-:! music ruling
came out of a query from a firm
which provides supermarket music,

(Continued on page 45)

HAYWARD TO DIRECT
TECO PAY TV TEXT

By MILDRED HALL

WASHINGTON — Leland Hay-
ward, producer of Broadway's
“Sound of Music,” “South Pacific,”
and other theatrical fare, will di-
rect the pay TV programming for
Teco, Inc., the Ilinois firm which,
with Zenith Radio and RKO Gen-
eral will conduct a three-year trial
of pay TV in Hartford, Conn., sub-
ject to Federal Communications
Commission okay of the venture,
Teco President Pieter E. van Beek
says RKO has pledged itself to
spend up to $10,000,000 in pro-
gramming the 'IhIE!E'?HI test.

“Teco intends to pioneer in the
field of top -I]llﬂllﬁ" subscription TV
programming,” van Beek said. He
feels the association with Hay-

ward will permit Teco, which

holds the Zenith Phonevision pat-
ent, to become one of the program
suppliers for the Hartford test. :

Hayward, for his part, was jubi-
lant about his new affiliation. He
believes pay TV, with its potential
of 50,000,000 American home box
offices, will change the whole en-
tertainment picture of the country.
“We may well be standing on the
threshold of a completely new era
in the history of entertainment. As
far as I am concerned, 1 want to
be a part of it,” he said.

The versatile showman, pro-
ducer of plays, musicals, films and
TV network programs, called om
all facets of show business to sup-
port the new venture. He did not
predict a quick and easy success,

(Continued on page 45)

CLASSICAL
LIGHT CLASSICS

INTERNATIONAL

lllllll

OPERA EXCERPTS .
BAND, CONCERT, MARCH. .
POPULAR HIT PARADE .

You recelve new album
music staff of Billboard as among the best of the new albums.

| Popular

[ NEW ALBUM SERVICES OF RSI:

potlight Winners”

“a

3 Classical

NOW AVAILABLE TO ALL BROADCASTERS
5 BIG NEW RECORD AND ALBUM SERVICES

CATALOG ALBUM SERVICE OF RSI:

You may order any complete category you require for your station. Prices are based on the number
- of albums contalned In each category.*

1. CATALOG ALBUM SERVICE*
DANCE ORCHESTRA
EASY LISTENING .

wnanse 23 LPS $ 25 THEATRE ......onvseseses 25 LP's § 25
senssa100 100 LATIN AMERICAN ...00ss. 25 28
B EEW 50 ﬁﬂ__.._ FDLE ------------- IR RN 25 25-—.—.—----
....... 50 50 CHILDREN'S .....c.cs000s 25  §. P
....... 25 20 e RHYTHM AND BLUES ..... 25 rqr SR

25 25_— JAII HEEFEENEN RN N R NN N 5n 5U_
-w 25 25___ CH'DH.A‘- E@ R EEBEEEEEE RN 25 25_
. 23 25 SPECIALTY ..cevvssssssns 25 25

10 new albums per month for 12 months
120 albums.....

..... Total $1?5

5 new albums per month for 12 months

&0 albums.....

H'Hnl. l oo"

.....Total $70

SINGLES SERVICES OF RSI:
4

each month, selected by the

If you program popular single records: You receive ten (10) new records a
week, the best of the new releases.
Price for ona year—52 weeks—10 new records a week, a total of
520 of the best of the new releases:
ANNUAL BASIS: $160 per year via regular maill. $190 via air.
QUARTERLY BASIS: $42 per quarter via regular mail. $50 via air.

“Easy Listening”

You receive six (8) new records a week, the best of the new releases (no
rock and roll).

Price for one year—52 weeks—8 new records a week, a total of
312 records:
ANNUAL BASIS: $110 per year via regular mail. $140 via air.
QUARTERLY BASIS: $30 per quarter via regular mall. $38 via air.
*We will permit-you to select Items of your cholce for $1.10 each with a
minimum order for 50 albums, Write for catalog of album listings.

START YOUR RECORD AND ALBUM SER'J'IEEE TODAYI

tle “commercial” activity. Gothen-
bur stood out with a concert by

orman Granz presentation, at
t.he Concert House, Friday (14), of
the Miles Davis Orchestra, with
Sonny Stitt, Winton Kelly, Paul |
Chambers and Jimmy Cobbs. The
Orchestra Federation (union) pre-
gsented a semi-commercial concert,
at the Concert House on Sunday
(2), with Sixten Ehrling as guest
conductor and pianist Robert Rei-
fling, soloist.

In Stockholm the American bari-
tone, Floyd Worthington, sang at
the Concert House on Tuesday (4),
and the Hungarian tenor, Emmo

Glazer to New
Roulette Post

NEW YORK—Abe Glazer has
been appointed Western sales man-
ager for the Roulette label. The

RECORD SﬂI.IE['E. INC., 333 EAST 46th ST, NEW YORK 17, NEW YORK PHONE: ‘I"I.IHHH 6-0155

WE ARE ENCLOSING § FOR SERVICES AS INDICATED.

exec, formerly promotion manager COMPANY NAME CALL LETTERS
for Roulette in Los Angeles, has ATTENTION
been with the company since 1958,

In his new post, Glazer will RIRSER
continue to make L.A. his head- cny TONE___ STATE
quarters and will direct Roulette’s
sales activities thruout 11- West-

ern states, encompassing such large
me lltlm centers as San Fran-
cisco, Denver, Seattls and Phoenix.

RSl reserves the right to cancal whaeription sarvicas an a pro rata basle
i? Is & condition of this order that records supplied by RS! will be used for end by broadeast personnsl only.
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~ ADDIT'S 10 BIG CHART BUSTERS!

JIMMY CHARLES MR. LEE
‘A MILLION TO ONE" - 'DEAR ONE’
All THE RAMBLERS JERRI GRANGER
FROM 'RAMBLIN'’ 'TEARDROPS FOR A CHASER'
T“E THE SPYDELLS JOHNNY BROOKS
'BIG McGOON' 'HELP ME SOMEBODY’
HOUSE rvicoall ADDIT (u-1438)
THE FOSTER BROS. SUE LeBAN

LET'S JAM'

JLLIE H-Iﬂl]

THE MﬁEE U

'MISTER MAN’

FORMAL (i-1012)

ADDIT RECORDING CORP. 165 W.46 ST New YORK 36, . Y. Ju 63702
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HOUSTON POINTS WAY

Dealer Group Air
Segs Pack Punch

By JACK MAHER

NEW YORK — The recent an-
nouncement that the Houston Rec-
ord Dealers Association (The Bill-
board, September 26) had inaugu-
rated a record show on one of that
city's most powerful FM radio sta-
tions, clears the way for individual
record dealers and record dealer
co-ops, of one kind and another,
to use this impact-full medium to
a greater degree.

The Houston group is using their
local station, which is reported to
have the best FM Hooper rating
in the area, as an outlet on which
the newest LP releases are played.
In addition to the show, which
goes on the air for one hour, five
times a week, the co-op has a 24-
hour telephone answering Service,
which f:]l‘; any listener in on the
album title and number, and just
where the record can be picked up
in his area. The answering service,
of course, gives the inquirer the
name of the nearest member of
the Houston Record Dealers Asso-
ciation.

This operation, which

on 20.rox

ALL YOU
HEAR IS
BEAUTY

‘These Fabulous 4 From TOP RANK are headed For The Top

is fi-| &ro

nanced at least in part by the
distributor and manufacturer ad-
vertising allotments that ordinarily
come to dealers for local news-
paper advertising, can have wide-
spread impact and reap cash re-
wards for the individual dealer,
whether he be the member of
co-op or notl.

While the financial impact of a
dealer organization can bring
broader weight to bear over a
wider area because it has more
money to spend, the individual
dealer can also assert his own
authority in his area, and diffuse
his sales message within the limits
of his budget.

The advertising rates on small
local stations are not as imposing
a financial barrier as it might be
on a larger outlet. And a small
local station in a small Jocal area
has the kind of over-all impact that
registers strong in one locale. With
manufacturer allotments defraying
at least part of the cost, an indi-
vidual dealer can set up the same
sort of operation as the Houston
up did: a steady, strong time
slot; 24-hour phone service, and a
thoughtful array of recorded mate-
rial, all of which is available at
his store, ﬁ:mgrammed to a wide
taste appea

Features such as an opera seg-
ment, jazz segment, Latin-Ameri-
can hour, and so on, come raadﬂy
to mind as natural programming to

take care of spécific areas of the
record buying public. But, for the
most part, program material by an
individual dealer, who knows his
actual and potential buyers might
program, for better effect, from the

pop area.

Bergman Heads
LP Sales in
Rank Shuffle

NEW YORK — Dewey Berg-
man Jr. has been named director
of album merchandising at Rank
Records, Ltd. Bergman's appoint-
ment is the latest in a numiber of
recent personnel switches which
have taken place at Rank.

Earlier Ray Meinberg was
placed in charge of singles sales
and pational promotion. Bergman,
Meinberg, and complroller Herbert
Restmeyer now form the key op-
erating team along with Harold
Friedman, operating head of the
firm, Bergman, prior to his new
appointment, had been director of

albums for ABC-Paramount and
nlsu was active in indie album pro-
duction.

The number of new appoint-

(Continued on page 46)

Jazz Festival
In Honolulu

HONOLULU — The Pacific
Jazz  Festival starring George
Shearing and his quintet appeared
for two performances at the Wai-
kiki Shell on Ociocber 7 and 8.
Opening night attendancc was es-
timated at 3,000 with tickets
pegged at $3. TS $2.75 and $1.50.
Féuailpnrti,ng acts were the Hi-Lo's,

Tjader and Mavis Rivers.

Johnny Mathis also appeared at
the Shell for two performances, Oc-
tober 9 and 10, pulling 7,000 on
opening night. Supporting Mathis
were Andre Tahon, marionettes,
and Hermes Pan, singers &and
dancers. Prices were $3.75, §1.75
and $1.75.

LANGUAGE BARRIER?

OCTOBER 17, *mq'_}

Global Disk Spread Can
Push Talent to Berlitz

By BOB ROLONTZ

NEW YORK — With the disk
business gone global, vocalists in
the future — and even right now
—may have to learn a flock of
languages if they want to retain
their popularity around the world,

This is the view, at any rate, of
Borge Ekberg, export manager of
Metronome Records in Stockholm,
which also has offices in Oslo, Ber-
lin, Helsinki, Copenhagen, Ham-
burg, and New York. Metronome
Records, which handles a number
of American labels in Sweden, the
Scandinavian countries and Ger-
many, such as Atlantic, Presitige
and Disneyland, was originally de-
voted to jazz, but now Metronome
also covers American pop hits in
Sweden and other countries.

Ekberg, who visited The Bill-
board offices in New York to make
his views known, stated that domes-
tic artists in various European coun-
tries can often outsell the origi-
nal American arlist on a disk, be-
cause the Swedish, or Norwegian,
or German artist sings the tune in
the country's own language. Ek-
berg is the manager of Sweden’s
No. 1 vocalist, Siw Malmvist, who
is now the hottest disk in Sweden
with her cover of Connie Francis’
“Everybody's Somebody's Fool.”
On the Swedish disk the thrush
sings the tune in Swedish, but
since she knows seven languages
she has also cut the record in Ger-
man and Danish as well for sale
in those countries,

Connie Francis herself has cut
records in two languages, English
and German. And her German
disks have sold very well in that
country. The fact that the thrush
has shown the way for American
artists in the matter of foreign lan-

guages could send a lot of vocal
ists to Berlitz.

Ekberg stated that record busk
ness in eden was off the

part of 1960 by 30 per ncnt..ﬁ

starting in June, he noted, busi
had picked up and he ﬁm
1960 to wind up as a g Yy
for Metronome, The Swedish .:g
exec will be in the U. S. a w

or two, looking over the r

%uaigess 8s it is practiced in the

Selmer Wins
Patent Suit

ELKHART, Ind. — H. & A.
Selmer, Inc., retains the right to
manufacture clarinets with a new
and simple key mechanism withs
out risk of patent mfrmgeml:nl: by
virtue of a ruling in Federal Dis-
trict Court here Jast week.

U. S. District Court Judge Rob-
ert A. Grant decided in favor of
the Selmer firm in a suit initiated
by the G. LeBlanc Corporation of
Kenosha, Wis. At issue were key
system innovations developed by
Leon LeBlanc of Paris, France,

“Lack of invention” was ad-
vanced as one reason by Judge
Grant in holding that the patents
are invalid. Inconsistencies be-
tween the original patent and the
re-issued patent constituted an-
other reason.

LeBlanc, however, was upheld
by Judge Grant in a countersuit
filed by Selmer. In this action, the
Elkhart firm charged that the Le-
Blanc trademark ‘“resotone™ vio-
lates the earlier Selmer tradsname
“resonite."

The dissimilarity, Grant said,
was adequate,
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195,000 ordered first three days!

the timeliest novelty record of all time!
the original...the one and only
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Starring “Ned Nutly” and “Willie Winkly.” Hysterical interview with candidates Dixon and Finnerty. MK 101
-

Orders already received from delegations of profit-minded distributors in
California, Pennsylvania, Illinois, Michigan, Minnesota, New York, Texas,
Wisconsin, Massachusetts, Florida, North Carolina, Georgia, New Jersey,
Maryland! More orders coming in every hour!

ORDER TODAY! This one is moving fast!

QULETT
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ANOTHER COLUMBIA

(OUNTRY SMASH!

Skeels McDonald's
NEWEST

“THIS OLD HEART"

RECORD NO. 4-41773
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“THS 0LD. HEART"

RECORD NO. 4-41773

b/w “make room for the blues”

FOR PERSONAL APPEARANCES
Phone, Write or Wire

RAYMAC ENTERPRISES

RAY MORGAN, 1251 W. Lincoln, Anaheim, Calif.
Phone: Prospect 2-6348

P.5.: DON'T FORCET MY COOD FRIEND
BILL STREMGTH'S NEW SUN RELEASE
IGUESS 1'D BETTER GO).

cOoLUMBIAEK

i5ame Personal Manageament.)

TO:

A TOP QUALIFIED

POP

PROMOTION MAN

SUBJECT:

RECORD

ARE YOU READY
10 MOVE UP?

One of the largest record companies is locking for

a young Promotion Man

who Is ready to assume

additional executive responsibilities in the field of
repertoire and record sales. Our staff knows of this
ad. Write, giving complete resume and salary

required, to:

BOX 303, THE BILLBOARD

1564 BROADWAY,

R SR H R D H R E T

REALLY BIG!!
THEME FROM

FERRANTE and TEICHER
United Arfists—4231

O

LEROY ANDERSON'S

SERENATA

SARAH VAUGHAN
Roulette—R-4285

MILLS MUSIC, INC. . 2

NEW YORK, N. Y.

Record Labels and/or
Music Publishers

Here's & Great Sang apen Tor Your
recording and/or publishingl

"LET'S BRING BACK THE BAND"

(sample lyric belaw)
“Musie lives farever.
cet's Bring Back ths Band.
Rock and Rell's ne longer
R A
and wmir wther;:
Lel's Bring Back the Band.
"l:l' in music I'q:lrhr-nrnlncin AP
arry on an ep on danc
—als Bring Back the Band T
’ fcopyright 1960%

ontact JOHN KOPROEKI

[ =
297 E. Yth S0 Cleveland 15, ©.

— o e e w

NYU REPORT

® Continued from page 1

Record Sales Slip
After Summer High

ahead by 40.4 per cent. The only
slump 15 in EP’'s, which continue
to decline and are 17.4 per cent
under the first 36 weeks of 1959.
There have been 54.8 million sin-
gles sold by record dealers in the
first 36 weeks of 1960, plus 33
million LP's, and 1.9 million EP's
for a total of 89.7 million records.

Thus the drop in the Augusi-
September period of 1960 is not
considered a significant one. The
year 1960 is shaping up as the best

ever for records, and it is ahegd
of both 1959 and 1958. Past sea-
lsnnul trends indicate that LP unit
‘sales will build slightly or hold

\their own for the next 12 weeks
and then jump upward for the
Christmas season. Past experience

has shown that November is tradi-
tionally a pre-Christmas slump pe-
riod as compared to September
and October,

These statistics are derived from
the forthcoming report anaylzing
national trends of record sales in
retail record stores, as prepared
by The Billboard every four weeks
under the supervision of the New
York University School of Retail-
ing. The complete confidential re-
ports, EHUTd to subscribers of this
service, also pro competitive
figures by label, m-e:n duF;n by
speed, price, mono vs. siereo, eic.
The reports are compiled from di-
aries of actual cash-register sales,
made by a scientifically selected,

rotating sample of dealers across
the nation.

® Continued fram page |

LABELS PLAY IT SAFE;
SKED FEW YULE ALBUMS

“Holly and Ivy" by the Mormon
Tabernacle Choir, *“0Old Sweet
Songs of Christmas” by Frank De-
Vol, “Joy to the World by Andre
Kostelanetz,” “Joyux Noel” by E.
Power Biggs, and “Cantata de Nav-
idad” by Pina Alvarez and Her
Choir, plus 16 best selling yule
catalog items by Mitch Miller,
Johnny Mathis, Ray Conniff, etc.

The line-up of six new Capitol
Christmas albums spotlights “The
Last Month of the Year” by the
Kingston Trio, “The Magic of
Christmas” by Nat King Cole,
Pepgy Lee's “Christmas Carousel,”
“Sing the Songs of Christmas with
Guy Lombardo,” “Hark! The Her-
ald Angels Sing" by Virgil Fox,
and “Christmas Carols” by an Eng-
lish boys® choir.

Verve is bringing out one new
album — “Ella Wishes You a
Swinging Christmas” by Ella Fitz-
gerald. Dot has two new holiday
packages—Keely Smith's “A Keely
Christmas” and “Christmas With
the Lennon Sisters.” Roulette,
which isn’t releasing any new yule
LP’s this year, will concentrate on
iwo re-issues — “Christmas Once
Again” by Jimmy Rodgers and a
package by New Yorks St. Pat-
rick Cathedral Choir.

In the Christmas singles field,
RCA Victor, Warners, Roulette,
United Artists, Col-Pix, ABC-Para-
mount and 20th-Fox as yet have
scheduled no new release. How-
ever, yule singles traditionally
bounce out at the last minute, so
these labels may yet release some

holiday items.
Mercury plans Christmas singles

by several of its key artists, but
won'l name them until release is
set.  Atco (Atlantic’s subsidiary)
will market a holiday single by
Bobby Darin — “Christmas Old
Lang Syne” backed by “Child of
God." M-G-M will put its yule
promotional emphasis on “The
Christ Theme Fram Ben Hur” by
the Singers of Roman Basilicas
(Vatican Choir) which will be pack-
aged in a special Christmas sleeve.

Decca is releasing two singles
from Sammy Kayes new album
(“Silver Bells” backed by “Let It
Snow” and “A Merry, Merry
Christmas™ backed by “Christmas
Child™”) and "“Old Fashioned Christ-
mas” by Jimmy Martin, a country
and western disk. The label also
plans a big promotional push on a
re-issie of Brenda Lee's 1959 yule
disk “Rockin® Around the Christ-
mas Tree (to cash in on her current
sock success in the singles field),
and for Bobby Helm's two-vear-old
holiday hit “Jingle Bell Rock." Al-
so sel for re-issue is 20th-Fox's
1959 Christmas hit “Little Drum-
mer Boy"™ by Harry Simeone.

Verve is taking a side out of Ella
Fitzgerald's yule album and releas-
ing it as a single —"Jingle Bells.”
Liberty may release a new Chip-
munk yule single. Candee Records
last week released “Christmas
Marching Song"” by Cincinnati TV's
Ruth Lyons, backed by “This Is
Christmas™ by Ruby Wright. Also
released were two King.vyule sin-
gles — “lingle Bells (in Six Lan-
guages)” by Joe Gumin and “Christ-
mas Comes But Once a Year”
(backed by “Please Come Home
for Christmas™) by Amos Milburn.

this week. They are:

B3.
92.

Columbia.

93,
—Safaris, Eldo.

94,
Four Star.

95,

96.
Dolton.

27.

H‘
Liberty.

100.

HOT 100 ADDS 11

NEW YORK—The Hot 100 chart added 11 new sides

71. New Orleans (Pepe, BMI)—U. S. Bonds, LeGrand.
81, Lonely Teen-Ager (Schwartz, ASCAP)}—Dion, Laurie.
Patsy (Meridian, BMI)—Jack Scott, Top Rank.
Ballad of the Alamo (Feist, ASCAP)—Marty Robbins,

The Girl With the Story in Her Eyes (Fldorado, BMI)
Side Car Cycle (Four Star Sales, BMI)—Charlie Ryan,

Midnight Lace (Daywin, ASCAP}—Ray Ellis, M-G-M.,
Last One {o Know (Cornerstone, BM1) — Fleetwoods,

Night Theme (Wve, BMI)—Mark 11, Wye.
Ballad of the Alamo (Feist, ASCAP)—Bud & Travis,

Midnight Lace (Daywin, BM1)}—Ray Comff, Columbia.

Nippon Col.
Bows Sheet
Recorder

YOKOHAMA — A new type of
magnetic sheet recorder, known
as Columbia Nakavision, has been
introduced to the market by Nip-
pon Columbia, one of the leading
phono manufacturers here. The
unit was debuted in a technical
tie-up with Y. Nakamatsu, a prom-
inent inventor. The Columbia
company also announced details
of a special phono sales promotion
campaign.

The all-transistor and jbattery -
operated sheet recorder is com-
pact and light in weight. The unit
records and plays back and oper-
ates, with push buttons. Sheets
for recording can be written or
drawn upon and can “he erased
for continued recording use. Each
sheet will record for three minutes
and the unit is capable of stacking
10 sheets,

On the phono_{ront, Nippon Co-
lumbia is planning a grand sales
campaign for its stereo equipment.
A customer purchasing any one of
10 stereo sets ranging in price
from $60 for the low-end model
1540 to the de luxe 830 series at
$375, gets a free lottery ticket,
Grand prizes include a brand new
1961 Toyopet Crown Sedan, a
color TV set, a de luxe Yamaha
piano, plus a number of black and
white sets, transistor radios and
1,000 Columbia Stereo Seven EP's,
This special campaign push runs
thru January 20, 1961,

YES SIR,
THAT'S MY
BABY
RICKY
NELSON

Imperial

BOURNE, INC.

({ABC MUSIC CORP.)
152 West S2nd 5S¢, MNew York, M. Y.

MAJOR

RECORD COMPANY
SEEKING

SEASONED
ASR PRODUCER

WITH PROVED EXPERIENCE

Send resume and salary rlqul'rlmtr'll ta
BOX BE17. 125 W. 41 5t, N. Y. 3b

WANTED
FEMALE ENTERTAINING MUSICIANS

Trios — Dovbles er Strong Singles —
Immediate work Owveriecs. Agenis
profected.

LLOYD'S THEATRICAL ENTERPRISES
Paloce Theatre Bldg.
1564 Broodwoy, N. Y. 36, N. Y.
PL 7-D&25 PL 7-331%9

WRITE SONGS?

Magazina for Songwriters,
Established 1946,
Long Conftacts—Wital Technical Tips.

THE SONGWRITER'S REVIEW

Sample 215¢—52.50 par year (US.A,)
1650-B Broadway MNew York 19
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NEW...AVAILABLE NOW

INCLUDES HER CURRENT
2-SIDED HIT SINGLE

“I WANT TO BE WANTED"
AND “JUST A LITTLE"

' .....
A BEST SELLER
EVERYWHERE
DL 4039 DL 74039(S)
|
: | *:;zz ::'a:t ; ‘ ul_:? ':-i‘r e E:E:'%
YESTERDAY'S GREAT
SONGS BY TODAY'S
GREATEST STAR
DL 8873 DL 78873(S)

(5) Danotes Steres
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STORE-TESTED PROFIT POINTERS

By ROBERT SCOTT

To many dealers magnetic re-
cording tape represenis seemingly
endless and confusing combina-
tions of sizes and types. With most
magnetic tape manufacturers offer-
ing six to eight different tapes
within a single line, maintaining
a reasonable ‘nventory presents the
dealer with a bewildering problem.
How much tape should he keep in
stock? Which one moves fastest?
Is it necessary to stock many dif-
ferent sizes and types, or can he
get by with just the more popular
ones? What does he sell the new
customer who simply asks for “a
roll of recording tape? What
does he tell the customer who
wants to know what the various
types are all about, and which one
is best? Does tape require special

handling?
The Answers

These are questions most com-
monly facing tape retailers. The
answers are surprisingly simple.
The primary differences in raw
tapes are size and base matenal.
Each type of tape in a manufac-
turer’s line is designed to do a
specific recording job under spe-
cific conditions for a specific price.
Today there are three base ma-
terials in common use by all manu-
facturers—cellulose acetate, mylar
and tensilized mylar.

The first tapes, produced on
paper, were crude, difficult to
manufacture, and wore out quickly.
In time, cellulose acetate was
found to wear better and to be
easier to coat and keep coated than
the origmal paper base. However,
acetate must be made in thick-
nesses of at least one mil (one one-
thousandth of an inch) and can be
damaged by extremes of tempera-
ture or humidity. Acetate tapes
also tend to flake at the ends of
the reel and, if enough stress is
applied to them, to break.

More recently mylar has been
psed as a tape base. Mylar can
withstand drastic changes in heat
and humidity and, because of its
strength, can be manufactured as
thin as 0.5 mil. Instead of flaking
and breaking under stress as ace-
tate does, mylar has a tendency to
stretch, particularly in the super-
thin tapes. As a result, a stronger
version, called tensilized mylar, has
been developed for the 0.5 mil
tapes. It has all the advantages of
regular mylar, but can take more
pulling and tugging before losing
its shape. These three base ma-
terials in various combinations of
thickness and length are the main
source of confusion to dealers.

Breakdowns of tape sales accord-
ing to base material, thickness and
length can serve as practical puides
for retail tape inventory. Accord-
ing to Fred Kantor, president of
Ferrodynamics Corporation, here's
how sales raneglast year on a na-
tionwide basis:

Unwinding Raw
Tape Confusion

FOR DEALERS

What about stocking? Kantor
recommends as a tule of thumb
that & dealer base his inventory
on a minimum of 50 seven-inch
reels of 1.5 mil acetate and stock
other tapes in proportion. A dealer
desiring to handle a complete line
could offer his customer a choice
from among all types; a less am-
bitious dealer might logically stock
only the four largest selling tapes
plus a few assoried three-inch reels
in order to realize approximately
86 per cent of potential sales
rather than crowding his shelves
with some types he may never sell.
Most tape manufacturers maintain
well-stocked warehouses and are
able to make delivery on specific
tapes within 24 hours.

If the dealer is bewildered by
all of this, what about the cus-
tomer? He depends on the retailer
to sell him the type of lape he
needs. It is therefore up to the
dealer to gain a basic understand-
g of the different kinds of tape
and what they're used for.

Price Vs. Quality

A common but false assumption,
among both customers and retail-
ers, is that the most expensive tapes
are the best quality tapes. Kantor
tells about a trial shopping trip
at one of the nation’s largest re-
tail outlets, where he asked a sales-
man which type of tape he should
buy. The salesman, instead of ask-
ing how the tape was to be osed,
merely asked how much Kantor
was prepared to pay, suggesting
that price was the only indication
of quality.

Actually, price varies primarily.
with the inherent cost of the base
plus the amount of it used on a
reel of tape. Raw mylar is more
expensive than acetate, and tensil-
ized mylar is the most expensive
of all, because of special manufac-
turing processes involved. On a
seven-inch reel, there are 1,200
feet of 1.5 mil tape; 1,800 feet of
one mil tape, and 2,400 feet of
0.5 mil tape. Therefore, if all
other factors were equal, the 0.5
mil tape would cost twice as much
per reel as the 1.5 mil — but the
customer is getting twice as much
tape. The cost of manufacturing
super-thin bases, however, substan-
tially raises the cost. For these
reasons, a less expensive tape is
often best suited to a customer's
needs.

For example, 1.5 mil acetate is
the least expensive tape in each
manufacturer’s line. It provides ex-
cellent results for both home and
prpfessmnal use at a relatively low
price. A seven-inch reel provides
32 minutes per frack of playing
time at a speed of 7.5 inches per
second. Because. of its economy,
it lends itself to heavy editing re-
quired by most professionals and
it is popular in homes for record-
ing shorter selections from records
or off the air, and for most live
recordings.

(Continued on page 21)

Per Cent
Reel of Total
Tape . Size Sales
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Outlook Good
For Pentron;
Hint Merger

CHICAGO Pentron FElec-
tronics Corporation faces an opti-
mistic horizon, replete with expan-
sion of current products lines and
possible merger, the first annual
stockholders’ meeting here Monday
(10) was told by Theodore Ross-
man, president, Pentron, originally
maker of magnetic ta?e recorders
which introduced a line of air-
purifiers this summer, will shortly
introduce a tape deck for industrial
application and, around the turn of
the vear, an endless-loop-cartridge
synchronized with a slide projector
for sales training and educational
use.

Rossman announced that Pent-
ron 15 beefing up its industrial-
military wing with the acquisilion
of Carl Kopetzky, formerly head of
his own manufacturer’s rep busi-
ness here, to handle industrial sales,
while Giles Crosse, former army
procurement officer and more re-
cently in civilian product sale to
the military, heads up the military
sales function.

Rossman would not disclose the |

two firms with which Pentron is
talking merger, but he did say one
is an Eastern firm which specializes
in defense work, while the other is
a Chicago-based firm which makes
a tape-playing device,

Rossman said that earnings for
the vear ended Jume 30, 1960,
were $38,336, or six cents a share,
compared with a loss of $111,433
8 vear before. Sales totaled
$2,871,243, against $2,720,498.

WC-Telex

Setf to Merge

CHICAGO—An application for

merger proposal to stockholders of
Waters Conley Corporation, oldest

‘domestic manufacturer of phono-
‘graphs, located in Rochester, Minn.,
and Telex, Inc., broad-based elec-

tronics designer and maker, head-
quartered in Minneapolis. will be
made to the Securities Exchange
Commission early in November, it
was learned this week. The pro-
visions for the merger, as outhned
by principals of both firms indi-
cates that Telex, Inc., would abtain
82 per cent of the controlling stock
in Waters Conley in exchange for
102,500 shares of Telex, Inc.,
valued at £2,500,000. Telex is best
known consumer-wise for its hear-
ing aid and earphone divisions,
based in St. Paul. Other divisions
of the firm include Ballstran, Fort
Wayne, Ind, which designs and
manufactures special transforsners,
and Aemco, Inc., Mankato, Minn.,
which makes relays and time
switches. Arnold J. Ryden IJr,
president of Telex, has been head-
ing up negotiations for his firm,
while a group of executives are
involved from Waters Conley.

Ensign Takes Over
Some Admiral Work

CHICAGO—The Admiral Cor-
poration has established its Ensign
division to handle production and
sales of automatic record changers
and wireless remote controls as well
as other products to be announced
later.

John R. Siragusa has been
named general sales manager of
the new division, which is currently
appointing sales representatives 1n
other key market areas.
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A transistor radio, specif-
ically meant to compete with
the current crop of Japanese
imporis bhas been debuted
by the Zenith Corporation.
Called the Royal 50, the unit
iIs of shirt-pocket size, is
claimed to be smaller than a
post card and only 1%
inches deep. It is claimed to
play 75 hours at normal val-
ume on two penlite batteries,
and 180 hours on special
mercury batteries. The unit
also has an automatic volume
control that compensates for
variations in signal strength

A compact speaker system
called the XP-3 has been in-
troduced to the markegf by
the Fisher Radio Corpora-
tion of Long Island City,
N. Y. The system contains
three speakers of varying
sizes: a two-inch tweeter,
eight-inch mid-ranged and a
12-inch woofer. :

The cabinet is hermetically
scaled and filled with Acous-
tiglas to eliminate reflections
and resonance, Rear panel
controls are recessed to per-
mit flush mounting against
the wall. The size of the

The new Utah RVB-1 adds
sound conditioning to either
monaural or stereo amplifica-
tion. The self - contained
unit with its own amplifier
and speaker can be added to
any console or component
outht. It comes i