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Setting up CarambolaAI 
Via GAM



➢ Create a new line item as per the following settings:

> Name:
Choose a name to the line item, use the 
type name of the unit you are 
implementing. In this example- “ PlayBox”

> Line item type:
The best practice : Sponsorship 4

> Expected creatives:
Add the size of CarambolaAI’s unit. 
It depends on the unit you chose.

{ Google ad manager }

Social unit 300X600, 
300X250

In content social 660X670

In content unit 728X340

Playbox 300x250



> Additional settings:
*Do not turn on the button “Same 
advertiser exception”, in order to keep 
performance high.

> Delivery settings:
As per the screenshot.

{ Google ad manager }



> Adjust delivery:
- Display creatives: One or more
- Rotate creatives: Optimized
- Chiles-directed ads: Don’t serve on child-directed 
requests

> Add targeting:
Inventory: Please select the relevant ad unit or 
placement that will allow  CarambolaAI’s unit to be 
shown.

For example, for PlayBox unit you may choose any 
ad unite with the size of 300X250 or more.

{ Google ad manager }



> Add targeting:

Geography:

Test page: Choose the following Geos:
Israel,United state ,your local location.

Live line item: Choose the following Geos:
Default geo: United State
Others: Any geo’s agreed with the operation team.

Device category: 

CarambolAI’s unit requires one line item for 
desktop and one for mobile web.

● Desktop widget → Include “Desktop” 
category.

● Mobile web widget →  Include “Smartphone” 
category.

{ Google ad manager }



> Add Creative → Go to the Creatives tab 
and then click on Add creative button. 

> Choose Creative type → “Third party” 

{ Google ad manager }



> Implement the widget’s Script.

*Make sure the SafeFrame tick is off.
*Please ignore the alerts that GAM 
declare’s.

{ Google ad manager }


