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+58%
more likely to keep 
up with latest 
fashion

+16%
more likely than the 
average adult to be 
influenced by celebrities 
in purchase decisions

+33%
more likely to look 
out for holidays/
short breaks 
inspiration

Metro.co.uk takes on issues not often talked about in 
mainstream publications to give people a voice and change 
the perception of them. It is willing to take risks and provoke 
conversation about the most difficult subjects – but also finds 
time to write stories about food, sex and travel that are shared 
hundreds of thousands of times.

COST: £18,000 one week takeover | £3,000 single day takeover

Source: PAMCo 2020 Q1; IPSOS IRIS July 2021; Omniture May 2021-August 2021, Permutive August 2021
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