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Post-Graduate Diploma in Media (Second Semester)
Examination, May/June 2019
MEDIA ECONOMICS
s@f9/Duration : 3 F/Hours] [quii/Max. Marks : 75

[<F@H STvie/Min. Pass Marks : 30
fder -
1. T-TA UE shEal B fawfsd ¥ 1 voe TR # omwaRe fawew fem wem ¥ 0
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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.

P.T.O.



g&E I (Unit D)
1. ‘T gfremr wifesn yEER @ UE UHE Ueq ¢l Wi &Sl

‘Training of staff is an important aspect of media management.” Discuss.

AYAT (Or)
2. frafafeq = dfew feorft fafed
(1 wEde fa
2 ==
(3)  wI-sARfe|

Write short notes on :
(1) Private Ltd.
(2) Trust
3) Co-operatives.
e II (Unit ID
3. Hifean =™ # oM & gEA @ o § 2 Wi sl

What are the sources of income in Media business ? Discuss.

Jgar (Or)
4.  frafafes w dfaa feoolt fafed
(1)  SruEnd.
(2) TUHHELTE.

(3) TSI T

Write short notes on the following :
(1) DAVP

(2) ASCI

3) Readership research.
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3@ III (Unit IID)

5. S FAYT i F Hew@l © 7 TUH HME H GHIRT

What is the importance of brand management ? Explain its functions.
3qar (Or)
6.  Trafafem w dfea feooft wifST -
(1) =S
(2) foxia waem
(3) URTHSE R |

Write short notes on the following :
(1) Budgeting
(2) Finance Management
3) Administrative Management.
F&E IV (Unit IV)
7. SEEE ARNEE ¥ ST F EEed ¥ 2

What do you understand by public relation campaign ?
gar (Or)
8. frafafem = dfga feomft wife -
(1)  Hifen wau
(2) HORS SR
(3) s WHR H SIS |

Write short notes on the following :
(D Media Relation
(2) Corporate PR

(3) PR in Central Govt.
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3@z V (Unit V)
fogmma w1 gRwfom wifst) sge fafv v’ =1 SHEmEu)

Define advertisement. Explain its various types.
Agar (Or)

frafafeq = dfew feordft fafed

1) o wsE

(2) o et

(3)  wfear wmfi

Write short notes on the following :
(1) Ad Agency
(2) Ad Appeal

3) Media Planning.



