


Nevada (20)

Karen Zimmerman, Alliance for America, PO Box 1388, Fallon NV 
89406, 702-423-4269, FAX 702-423-1511.

Bill Dart, American Motorcyclist Association - District 36, 333
S. Carson Meadow, Suite 41, Carson City NV 89701, 702-885-0650.

Don Smith, Citizens for Mining, 2057 Thomas Jefferson, Battle 
Mountain NV 89820, 702-635-5696, FAX 702-635-2181.

Pinkey Herzog, Elko Mine Support Group, 920 Mountain City 
Highway, Elko NV 89801, 702-738-4061.

Brad Roberts, Elko Sno-Goers, PO Box 5185, Elko NV 89801, 
702-738-7325.

Wayne Hage, Free Enterprise Legal Defense Fund, P.O. Box 513, 592 
Desert Queen Street, Tonopah NV 89049, 702-482-3372, FAX 
702-482-5753.

Ed Presley, Home Rule Coalition, 1350 E. Flamingo Road, #519, Las 
Vegas NV 89119, 702-796-8736..

Gene Gustin, Mining Support Group, PO Box 894, Elko NV 89803, 
702-738-5081, FAX 702-738-1137.

Dorothy Kosich, Mining World News, 90 W. Grove St., Suite 200, 
Reno NV 89509, 702-827-1115, FAX 702-827-1292.

Doug Busselman, Nevada Farm Bureau, 1300 Marietta Way, Sparks 
NV89431, 702-358-3276.

Dave Parkhurst, Nevada Miners and Prospectors Association, PO Box 
4179, Carson City NV 89702, 702-829-2148.

Michael J. Doyle, Nevada Mining Association, 5250 S. Virginia 
St., #220, Reno NV 89502-6046, 702-829-2121, FAX 702-829-2148.

Mark Trinko, Nevada Off-Highway Users Council, 724 Straight St., 
Las Vegas NV 89110-3936, 702-453-4958.

Rick Lassen, Nevada Public Lands Alliance, 17290 Sunbird, Reno 
NV 89506, 702-334-2772, FAX 702-334-2770.



called for strong KAB action against bills which were then pending in four states. Fifteen 
members of the KAB Advisory Committee immediately resigned.

Since then, "Keep America Beautiful" has spent millions of dollars (its budget in 1990 
was $1.3 million)7 in an attempt to place the blame for America’s litter problem on the 
litterbug.* The most famous of its campaigns is the "crying Indian ad," which emotionally 
conveys the message that Americans should clean up after themselves. Keep America 
Beautiful is extremely proud of its "KAB System" which consists of litter education programs 
in 430 "certified" communities in 40 states. But CalPIRG, in a 1981 report. Can and Bottle 
Bills, charged that KAB "exaggerates the effectiveness or frequency of these activities in its 
own self-interest."9 (At that time the program was known as "The Clean Community 
System.")

It’s most recent campaign, "Let’s not waste the 90’s," has been geared toward 
presenting five solutions for the solid waste problem: "source reduction, composting, waste-to- 
energy, and sanitary landfilling".10 But if one looks at exactly what the organization 
recommends, a largely skewed viewpoint of the best way to implement these solutions 
becomes apparent.

KAB recommends composting, but then gives an ominous warning about the possible 
effects of careless composting (e.g., bacteria and rats). Ted Williams, contributing editor to 
Audubon magazine, in an article entitled "The Metamorphosis of Keep America Beautiful," 
attributes this to the fact that composting takes earnings away from such trash-hauling KAB 
members as Browning Ferris and Waste Management, Inc. And as ways of accomplishing 
source reduction, KAB recommends using two sides of a sheet of paper and buying products 
packaged in large containers. "Not a word did I find about what industry needs to do, if 
anything," says Williams.11

In general, environmentalists resent the whole idea of placing the blame on the 
consumer, and the obvious industry bias of KAB. "The point of view of environmentalists, 
governments and industries must be equally represented in order to implement long term 
solutions [to environmental problems]," Walt Childress, Solid Waste Program Director of the 
Tennessee Environmental Council, told KAB president Roger Powers in January of 1990. 
"Otherwise, the public will most assuredly smell a vested interest and an incomplete plan."12 

Pat Franklin of the National Container Recycling Institute is blunt about the problem:

Industries are scrambling to project a pro-environment, prorecycling 
image to the public and decision makers through their ‘feel-good-about-buying- 
our-product, we’re-protecting-the-environment’ advertising campaigns. The 
public and our policy makers must look beyond the rhetoric and public 
relations ploys, and focus on workable, effective and successful recycling 
alternatives.13

Franklin is also distressed about KAB’s lack of support for a national bottle bill, but 
she realizes that most KAB supporters are afraid such a bill would cost them money. Ted 
Williams found this to be no justification for America’s lack of concern for its environment:

Only in America could custom dispel the discarding of a perfectly good
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vessel simply because someone had quaffed the contents, but that’s what we do 
with 50 billion cans and bottles every year. An additional 50 billion or so are 
‘recycled,’ a uniquely American interpretation of the word because they too are 
discarded, then crushed melted and remade, rather than simply washed and 
refilled. It’s as if we were a nation of dukes and earls, pitching our brandy 
snifters at the hearth.14

Nonetheless, with groups like KAB in existence, and with a powerful anti-bottle bill 
lobbying effort being made by many of its supporters, our nation’s waste problem seems 
destined to increase.

CLEAN CAPITAL CITIES COMMITTEE

Washington, D.C., along with 40 other states in America, does not have a bottle 
deposit law. The District voted on a bottle bill in 1987, but due to a concentrated effort on 
the part of the beverage industry, bottling companies and grocery stores, it failed. Those 
industries feared that a bottle bill would end up costing them money, since they would be 
forced to pay for the costs of accepting used bottles and would be able to produce fewer new 
bottles. So they created the "Clean Capital Cities Committee," (CCCC) and hired Reese 
Communications Companies (RCC), a Washington public relations firm which had previously 
led the campaign for the passage of the Massachusetts bottle bill, to campaign against the 
bill.15 (As Pat Franklin put it, "Money is still green.")16

After assessing the situation, RCC decided to create a campaign based on the 
assumption that the bottle bill would discriminate against the lower classes. Because it would 
make beverages cost five cents more, poorer people would less easily be able to afford their 
drinks, they reasoned. However, as Richard Blow pointed out in a New Republic article, 
CCCC did not take into account the fact that many low-income and homeless people could 
actually make money returning cans they had not purchased themselves, and that they could 
possibly get jobs in the newly-created recycling industry.17

Hiding behind the "Clean Capital Cities Committee," the industry spent three million 
dollars to publicize their point of view. And they used whatever tactics necessary in order to 
win. The most extreme part of the campaign involved the fabrication of a racial issu.. Since 
Washington has such a large black population, and since those black people generally have 
lower incomes than whites, the bottle bill was a means of discriminating against blacks,
CCCC claimed. The group hired prominent members of the black community to publicize the 
viewpoint, and donated money to black philanthropic organizations.

At the same time, many of the companies supporting CCCC were doing business in 
South Africa, and were later banned from doing business with D.C. because of it. But no one 
knew who was financing CCCC, so the hypocrisy never surfaced.18 When election day 
rolled around, the bill lost, 55 to 45 percent, despite the fact that polls had shown 72 percent 
in favor of the bill in January.
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